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WHY MAKE LIKE 
AN OSTRICH? 


Why Hide Your Head From Facts? 


Publishers estimate that 5,000,000 people are 
trying to write for publication. Yet, 90% of 
our magazine fiction is authored by less than 
.500 writers. 


WHY IS THAT? Good writing is not that 
scarce. Thousands of people can write smooth, 
beautiful prose. There is no monopoly on 
brains or ability, ideas or plots. Then why do 
500 writers get all the checks and the others 
get rejection slips? 


WELL, THINK THIS OVER: Critical analysis of 
both published and rejected stories shows that 
the only unique element possessed by success- 
ful writers is the knowledge of how to put a 
story together in the correct Story Form. 


95% of the stories in today’s popular fiction 
magazines follow ONE Story Pattern. Not one 
“plot formula’’ but one “story formula.’’ It 
stares you in the face from the pages of every 
magazine on the stands. 


DO YOU USE THAT PATTERN? Do you cast 
the idea, plot, motivation and atmosphere .. . 
the plastic elements of your story .. . into 
that recognized mold which gives them the 
proper Story Form? 


The MASTER FORMULA is that pattern. Nine 
out of ten published stories in the Love, Sport, 
Adventure, Sea, Air, Business Problem, ‘Teen- 
Age Tribulation, Detective and other Action 
Story fields are a _ tacit indorsement of it. 
Analysis of over 3000 stories proves that state- 
ment. 


MASTER FORMULA is a completely new ap- 
proach to the problem of story writing. 


Nothing like it in clarity and detail has 
ever been offered before. 


Printed in graph form, it is as easy to follow 
as a road map. It shows the four sections of 
a story, The Three Manners of Presentation 
and the amount of each used by good crafts- 
men. 


Scenes are ruled off in contrasting color; 
points of conflict are highlighted. It shows 
the Nine Ingredients inherent to every story 
(never before published) and where and 
how many times each is used. 
It pin-points every element from “‘plants”’ to “climax” 
and shows you what to write in each 100 words. 


NOT FOR the ivory-tower tenant or the starry- 
eyed dreamer who still believes in “inspiration.” 
This is for the writer who wants to SELL. 


A post card will bring details. 


MASTER FORMULA 


Box 1741 Fresno, Calif. 


“The future belongs to those who prepare 
for it now.” 


MAREN ELWOOD 


Author's representative, literary collaborator. 
Author of the current non-fiction best seller, 
CHARACTERS MAKE YOUR STORY 
(Houghton Mifflin), Book-of-the-Month Club 
recommendation; WRITE THE SHORT 
SHORT (The Writer, Inc.), and her latest 


book, 111 DONT’S FOR WRITERS, pub- 
lished by Gehrett-Truett-Hall. 
Fiction 
Radio 
English 
Journalism 
Professional 
/ Humor Gag Writin 
Training Prob. of the Prof. Writer 


Mystery & Detective 
Article & Feature 
Advertising 
Newspaper 
Publicity 
Juvenile 
Screen 

(Approved for Veterans; 
also non-quota Foreign Students) 


Established 1923 


Study by mail. Studio lectures. Individual 
manuscript. criticism Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 


4949 Hollywood Bivd. Hollywood 27, California 


For Writers 


Be Sure to Say, “l Saw Your Ad in A. & J.” 


Persistent Efforts Bring SALES 
For Your BOOK and 
MAGAZINE Material 


The publishing district is my field. My 
experience is available to established writ- 
ers who are handled on commission basis 
and to others who may start at the intro- 
ductory rate of $3 for up to 4,000 words. 


Should revision be required, advice will 


be given briefly and material may be re- 
submitted without charge. 


Careful consideration given to all requests 
for information. 


Typing service if desired. 


N. FRANK IMANDT 


155 East Thirty-ninth St., New York 16, N. Y. 
Phone: Murray Hill 3-7265 


In the HEART of the publishing district. ’ 
“If it can be sold — I can sell it.” 
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MOSTLY PERSONAL 


By MARGARET A. BARTLETT, Publisher 


There was no long period of 
working up to an editorial posi- 
tion for Wade H. Nichols, new 
editor of Redbook Magazine, 
whose- picture appears on our 
eover this month. Mr. Nichols 
immediately after his graduation 
from Northwestern joined the 
staff of Radio Guide and soon 
was editor of Screen Guide, 
Later he became editor of Click, 
and in nearly five months almost 
doubled its circulation. During 
the war he edited handbooks for 
the Army and was later commissioned in Military 
Intelligence and was assigned to the Genera] Staff. 

Just before he took over at Redbook, he had been 
head of Modern Screen, making it the fastest news- 
stand seller among the fan magazines. Little 
wonder that the magazine world has its eyes on this 
young man to see what he will do with Redbook! 

First, Mr. Nichols is out to attract the 20-30 age 
group. This does not mean that every story must 
be filled with youthful characters, but it does mean 
that there must be one young character with whom 
the readers can identify themselves. He’ll use big 
names if their stories meet his requirements, but 
not otherwise. A first story that fits in quality and 
theme will as readily be accepted. All stories must 
be real and not just escape material. 

Redbook’s policy of a complete book-length 
novel in each issue will be continued and the ed- 
itors are anxious to see any script—play, book, or 
movie—which might be adaptable to this medium. 

A short-short will be used each month, but it 
must be a real story, not merely a piece with a 
tricky ending. And there will be strong controversial 
pieces; up-to-the-minute personality articles and 
features. For all material good rates will be paid on 
acceptance, and prompt decisions will be given. 
Fiction should be addressed to Lillian Kastendike, 
non-fiction to William Allison. 

But youth is at the helm, Mr. Nichols is only 
34 years old. It is going to be interesting to watch 


what happens. 


Since Ellen M. Ewing wrote “Don’t Blame the 
Editors,” the Sunday Portland Oregonian magazine 
section has undergone a “sea change.”. It is now a 
tabloid, rather than a full-page section. Range and 
number of articles are the same, but in most Cases 
the length is shorter. This year Mrs. Ewing has 
done two stints with the Oregonian, for a total of 
seven weeks. She is a graduate of the journalism 
school of the University of Oregon, and worked 
successfully as a copywriter, assistant advertising 
manager, institutional writer, fashion writer, and 
store promotion manager at successively a_ big 
Portland, San Francisco, Los Angeles, New York, 
and New Jersey department store. Ten years ago 
she married tall curly-haired Oregonian reporter, 
Paul F. Ewing, who had a commercial pilot’s 
license, and a yen for the wide open spaces. During 


Margaret A. 
Bartlett 


the diaper period of her three children, she con- 
fined her writing efforts to Sunday magazine fea- 
tures for the Oregonian, and an occasional article 
for other Sunday supplements. Now she is con- 
centrating on fiction writing. _ 

© © 

To say that this is the age of specialization is to 

be pretty trite; but Nelson C. Nye’s experience is 
proof of what specialization can do in the writing 
field. In addition to being Horse Editor of Texas 
Livestock Journal, he is the author of the novels, 
“Wild Horse Shorty,” “Blood of Kings,’ and 42 
Westerns; of the non-fiction books, “Outstanding 
Modern Quarter Horse Sires,” “Your Western 
Horse,” and “Champions of the Quarter Tracks” 
(last two scheduled for early 1950.) He is now 
engaged in writing a Juvenile horse book for Dodd, 
Mead, & Co., another for Howard McCann, Inc., 
and has had Western novels published by Mac- 
Millan, Sage Books, Inc., Dodd, Mead & Co., 
Greenberg, Robert McBride & Co., Arcadia House, 
Samuel Cowl, Inc., and Phoenix Press. 

© © © 

When we first contacted James Sandoe for some 

notes on the state of the mystery story, he was in 
Oregon working (about 18 hours a day, he said) 
on the Shakespeare Festival. Nice relaxation from 
reading modern mystery novels! 

© © 


Here’s proof that fillers should be read before 
being tucked into odd spaces! As soon as the 
October issue of A. & J. appeared, The Boulder 
Camera picked up our “Mostly Personal” story of 
C. E. Scoggins, and reprinted it, for Scoggins is an 
important man in Boulder as well as throughout 
the country. But in the bit of space left to be filled 
at the end of the story, this filler appeared: 

Importance. If you want to know how important 
you are, stick your finger in a bucket of water and 
see how big a hole it makes when you withdraw it. 


Before anyone buys a copy of “The Divided 
Path,” by Nial Kent, in order to enter the letter 
contest Greenberg: Publisher, 201 E. 57th St., New 
York 22, is sponsoring ($400 in cash prizes for the 
best letters on the controversial ending) he should 
know that he must wade through 448 pages of 
sickening homosexuality. 

© 

I am so very grateful to Olive Rabe, who lives 
with Aileen Fisher (“Writing Children Plays,” 
August, 1947) in a wonderful mountain hideaway 
up Sunshine Canon, a few miles from Boulder, for 
taking an armload of books on writing sent A. & J. 
for review home with her and covering them in 
“Here’s to Better Writing!” . . . So sorry we had 
to omit Dr. Swallow’s department for the beginner 
this month, but the Book List ran out of bounds! 

© > © 

Strictly Personal—Yes, I'm here again. It has 
been a trying month, with several bad heart spells 
and repeated bouts with fever, but I’ve set my 
sights now on the December issue, and hope to get 
that out. Then, in December I hope to introduce 
you to the new owners, who can take over with the 
beginning of 1950—the perfect time for the change 

(Continued on Page 23) 
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The picture above is a popular impression—but don’t you believe it. Of course you can 
sell without an agent. You can make an initial sale, follow it up with subsequent sales, and 
’ eventually build a distinguished career as a writer—all without literary agency help. 


The trouble with that statement is that, while it is the truth, it’s the same kind of truth 
as the fact that you can get from Eleventh Street to Twelfth Street by walking toward Tenth. 
All you have to do is go 25,000 miles around the world to get there. i 


Many writers keep themselves from selling, or selling regularly because of technique 
flaws in their scripts—flaws which it may take them years to uncover—but which an agent 
(who works with hundreds of scripts weekly) can observe and help them correct in short order. 
Others have salable material, but keep sending it to the wrong editors or markets—since they 
lack the expert, minute-to-minute market knowledge of an agent. 


That, in a nutshell, is why nearly every top writer in the business has an agent, and has 


worked with an agent right from the start. 


In other words, you can build a writing career without an agent, but it’s like going from 
Eleventh to Twelfth Street by way of the South Pole. If you agree there’s no point in wasting 
time—if you'd like to get that regular selling started, and pronto—let’s see some of your 


work. 


SERVICE: 


If your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands 
but can be repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, 
without additional charge, return it to us for sale. And if your material is completely unsalable, 
we'll tell you why, and give you specific advice on how to avoid those errors in future material. 


We report within two weeks. 


TERMS: 


Professionals: If vou are selling fiction or articles regularly to national magazines, or 
have sold a book to a major publisher within the past year, we'll be happy to discuss handling 
your output on straight commission basis of 10% on all American sales, 15% on Canadian 
sales, and 20% on British and other foreign sales. 


Newcomers: As recompense for working with beginners or newer writers until you 
begin to earn your keep through sales, our fee, payable with material sent, is five dollars per 
script for scripts up to 5,000 words, one dollar per thousand words for additional thousands and 
final fraction (for example, seven dollars for a script of 6,895 words). $25 .or books of all 
lengths; information on terms for other types of material upon request. We drop all fees after 


we make several sales for new clients. A stamped, self-addressed envelope, please, with all. 


manuscripts. 


Scott Meredith Literary Agency @ 1650 Broadway, New York 19, N. Y. 
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November, 1949 


By ELLEN MILLS EWING 


||| DONT BLAME THE EDITORS! 


I am a housewife, 


ELEVEN months of the year 
the 


writing, in my spare time, feature articles for 
Sunday Oregonian Magazine section. 

For two weeks to one month of each year I 
leave my three children and home in the hands of 
a paid housekeeper and take over as Sunday Editor 
of The Oregonian—largest newspaper in Oregon, 
and one of the few papers in the country printing 
its own Sunday supplement. 

That switchover from writer to editor is an 
annual eye-opener. My sympathies are all with the 
editors. Frankly, I don’t see how thev stand it. 

The manuscripts, mostly unsolicited, which daily 
come to my desk are a revelation in how not to 
write. They contain every brodie in the book—and 
some as yet uncatalogued. It is obvious, from those 
manuscripts, why so many beginning writers fail 
to make the grade—will probably never make it. 

The Oregonian is by no means a top market for 
aspiring article writers. Approximately half of the 
eight to ten articles published weekly are. staff 
written and the pay is low—S25 for an article of 
from 1200 to 1500 words. 


The Oregonian’s magazine section becomes im- 
portant to the free-lance article writer because it 


is an excellent beginner’s field. Writing standards 
are not too high—all we ask for is competent writ- 
ing, with the who-what-why-when-where garnished 
with sprightly anecdotes and good quotes. Because 
of our pay scale, we could not be name-conscious 
if we wanted to be. Big-name writers like Richard 
L. Neuberger and Stewart Holbrook, who appear 
frequently in this section, increase their local 
prestige rather than their revenue. 

Most of the writers who mail their manuscripts 
to us are trying for the slick magazines, too—hope- 
fully battering out their brains on a typewriter in 
the expectation of notable writing careers. Yet they 
can’t even make the grade with us. Why? Because 
they make the same old mistakes, try after try. 

Topping all other errors and inadequacies is an 
appalling ignorance of what this newspaper's Sun- 
day supplement publishes. Yet an average subscrib- 
er could tell you: Feature articles with a Northwest 
angle, the timelier the better; biographical sketches 
of interesing local people; some “Old Oregon” 
historical pieces, keyed to anniversary dates; a very 
few outstanding pieces of national or international 
interest. 

To my knowledge only one piece of fiction has 
been published in this eight-page section. Why, 
then, do fully one-tenth of the manuscripts coming 
to my desk represent assignments from somebody's 
short story course? 
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At least 40 per cent of the articles ignore The 
Oregonian’s basic requirement—the local angle. Not 
more than 20 per cent are really timely. 

Although our pages are roughly half-pictorial, 
half-print, it’s a rare story that comes complete 
with usable photographic material. Clean copy— 
neat typing, wide margins—is in the minority 
group. 

Yet writers wonder why editors give the slush 
pile a jaundiced glance—why so many editors pre- 
fer to deal almost exclusively with author's agents. 

Like most publications, we have in addition to 
our contribuing staff writers a literary stable of 
competent free lances who talk over proposed 
articles with us, get the go-ahead, and turn in 
workmanlike products. None of these “special 
writers,” as The Oregonian by-lines them, are 
outstandingly good writers. Any number of people 
taking courses in creative writing could string words 
together in more interesting fashion, inject more 
color, use prettier adjectives. 

But the ability to do pretty writing is the least 


Mrs. Ewing and daughter. 


of a wriier’s value to an editor. If the story is 
there, but badly presented, it will be rewritten by 
someone on the staff, rarely by the person sub- 
mitting the story unless he is known to us. The 
free lance, naturally, gets the by-line and the big- 
gest monetary reward. It’s the story we're buying, 
not the writing. 

Like other editors, I have found that it’s usually 
a mistake to ask a beginning writer to rewrite a 
piece. Most amateurs cannot recognize their own 
mistakes, even when pointed out to them, and 
some are more resentful than grateful for revision 
suggestions. Despite the fact that an editor is paid, 
not for his own writing skill, but for his judgment, 
the typical amateur remains steadfast in his belief 
that if his story isn’t usable, as is, the editor is 
cross-eyed or a congenital idiot. 

The writer whom an editor values can write, or 
rewrite, under direction. He does not misspell 
names, distort facts, confuse dates and places. He 
does not attempt to condense nine separate stories 
into one rambling feature of impossible length. He 
knows better than to send in blurred snapshots 
taken with a box camera for reproduction in a 
newspaper. 

Above all, the competent writer has some 
acquaintance with the medium for which he is 
writing. 

The authors of 80 per cent of the manuscripts 
mailed to The Oregonian are unknown to us. For 
all we know, they may be ditchdiggers, poets in 
ivory towers, or underpaid publicity agents. All 
we know of the author is his manuscript. 

That manuscript tells us plenty, and the follow- 
ing are some of the things which automatically 
beget rejection slips: 

Manuscripts submitted in long hand, sometimes 
on thrice-folded paper. Believe it or not, we get 
quite a number of these. 

Manuscripts so well-edited by the author, in 
everything from blue pencil to red ink, that an 
editor has to have the facility of a professional 
proof reader to decipher the story. Incredible? On 
my desk at this moment is a manuscript turned 
in by a free lance of 25 years “experience” —his 
own term—which has 47 corrections in red ink on 
the first page. I don’t know how many changes 
were made on the following pages because I didn’t 
read past page one. It wasn’t worth the effort. 

I have another manuscript sent in by a woman 
who said she has been “trying to get past editors’ 
prejudice” for ten years. Her article, on a general 
subject and gleaned entirely from text books, reads 
like a freshman theme of a not-too-bright student. 
\s art, she had included photostats of illustrations 
from various books—not clipped to the manuscript, 
hut pasted to the backs of her manuscript pages. 

This woman, accusing editors of prejudice, has 
spent ten years trying to become a selling article 
writer, vet hasn't taken the trouble to learn that 
any publication handles its art and its copy 
separately— that no editor has time or facilities to 
keep a steaming tea kettle at hand. 


Many of the manuscripts are so hopelessly flowery 
that the stories are lost in an undergrowth of 
adjectives. No editor has time to wade through 
such verbiage to get at the story. If he did have 
the time, nine times out of ten he would find that 
there wasn’t enough of the story there for even 
the most expert rewrite man to salvage. The 
cardinal rule for today’s writing has been stated 
hundreds of times, yet amateurs continue to 
ignore it in their attempts to do “fine” writing. 
Use direct, forceful, simple language that anyone 
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can understand. 

Two more manuscripts on my desk would result 
in libel suits, if I were foolish enough to accept 
them for publication. One of these articles recounts 
the shenanigans of some long-dead _ hell-raisers in 
another part of Oregan. Names and _ places are 
specifically mentioned. True, the perpetrators of 
the dastardly deeds are dead—but even lawless peo- 
ple leave descendants who are only too anxious to 
clear the family name in court. 

By far the greatest part of my slush pile 
represents stories from the past. True, timely 
articles are perishable. But why do so many be- 
ginning writers take the lazy way out by con- 
centrating on “old” subjects. They write endlessly 
about bearded oldsters whose only virtue is that 
their boyhood coincided with the horse and buggy 
era. They write about nursing in the old unsanitary 
days, instead of digging up what’s new and interest- 
ing in that field today. They haunt historicai socie- 
ties, yellowed newspaper files, attics and muscums. 
They fail to realize that good feature stories, in the 
present tense, are all around them, waiting to be 
written. 

Many fledgling writers are irked by the request 
of editors to “query first” before submitting articles. 
They think this practice is decidedly unfair, that 
precious time is lost in waiting for replies—that a 
letter couldn’t possibly sell an editor on an idea, 
anvhow. 

Selling the story idea is only half the reason 
editors want to be queried. A letter of inquiry can 
give an editor a pretty good idea of whether or not 
the author can write an intelligible article. 

I have a letter of inquiry on my desk now to 
which my answer will be “no.” The story idea 
presented isn’t half bad. But I wouldn’t trust the 
man proposing it to write a recipe in understand: 
able English. His first paragraph is one long, 
rambling sentence consisting of seven clauses and 
phrases containing three “becauses,” two “inasmuch 
ases,”” and one “in case I forgot to mention it.”” He 
used that one paragraph, not to sell me an idea, 
but to prove to me that he can’t write. 

On the other hand, these are the things which 
prejudice me in an author's favor, in the order of 
their importance: 

1. Clean copy. 

2. Local angle. 

3. Timely subject. 

4. Plenty of facts and figures. 

5. Good art. 

Although good art is definitely important, and 
can often sell a borderline article, I placed it in 
the No. 5 position because its value varies with 
the location of the story material. If an article 
concerns someone or something right here in Port- 
land, it is preferable to have a staff photographer 
take the pictures. If, however, the article's locale 
is elsewhere in Oregon, it is obvious that it would 
he impractical to send a staff photographer on a 
two-day junket for pictorial material for one story. 

(Continued on Page 24) 


BYLINE BLUES 
By JOHN L. WARREN 
Little blank sheet, 
Stop staring that way! 
I know I’m beat— 
Let’s call it a day! 
We're both at sea 
Without paddle or anchor. 
You're blank as can be, 
But doggone it, I’m blanker! 
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By NELSON C. NYE 


liz WRITING ABOUT HORSES 


Horse Editor, TEXAS LIVESTOCK JOURNAL 


Nye and the Whistling Cat 


THE first requisite is love, the second is knowl- 
edge and third is an ability to express one’s self 
clearly in an entertaining fashion with a minimum 
of words. That's all it takes to write horse stories, 
and there’s a comfortable income ready and waiting 
for the person who can meet these qualifications. 

The thought may occur to you, “How does he 
know?” 

Well, in the first place, I've done it. For six- 
teen years I wrote nothing but Western stories, 
mostly novels. I got pretty fed up at one point 
and tried a flyer in mysteries which didn’t pan 
out. It was at about this time that I got inter- 
ested in horses; I was a voracious reader on my 
own time and a book reviewer on the time of 
several metropolitan dailies as well as book editor 
of Hoofs & Horns. 

Somewhere I stumbled onto a copy of Carl Ras- 
wan’s “Drinkers of the Wind” and, from that day 
on, the horse bug had me. I bought an Arabian 
stallion (age six months) , raised, broke and trained 
him, gradually building up a harem of mares for 
this fellow and reading all the Arabian horse stuff 
I could locate. 

I was living in Arizona where the keeping of 
well-bred horses proved to be an expensive pastime. 
It took me a while to wake up to this fact, but 
when I finally (reluctantly) realized that it was 
practically all outgo, and that it took considerable 
phumping to support the venture, an Arab-breeding 
friend who had hailed from Chicago jokingly 
pointed out the trail to the gold mine. “No matter 
how much your horses cost you,” he said, “you 
can always put your experiences in print and fetch 
in more mazuma than all your horses could possi- 
bly cost you.” 

It left me pretty cold at first, but the more I 
thought of it the better the idea looked. My 
cogitations finally resulted in the writing of “Wild 
Horse Shorty,” the trials and tribulations of a 
down-and-out cowboy turned Palomino breeder. 1 
laid the book in Tucson and it sold more copies 
in the first eight months than my last two novels 
had sold in their entirety. ‘This book was followed 
two vears later by “Blood of Kings,” being the 
further adventures of the hard-luck Shorty—and 
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this book, incidentally, is still in print at the origi- 
nal price. 

I had experimented, by this time, with Arabians, 
Palominos and “just plain hosses” and had, in the 
meantime, been studying the bloodlines and _back- 
ground of the Quarter Horse—the only kind of 
equine that would sell around Tucson. 

At about this time, The Quarter Horse magazine 
was launched. It was hungry for factual accounts 
of celebrated foundation sires and prominent pres- 
ent-day representatives. To oblige its editor, I 
wrote five or six articles about such horses. These 
brought overwhelming applause from the breeders, 
and from readers of the magazine who clamored 
for more. It was decided I should be paid for 
my trouble and, almost before I knew what was 
happening, I was receiving requests for material 
from other horse and livestock publications. 

I started turning same out as a part-time propo- 
sition, putting them together in the evening after 
my day’s stint at the Underwood was finished. 
Surprising as it may perhaps sound, I made a 
greater income from these in 1948 than I did from 
my novels. So popular and informative were these 
factual writings that I was asked to do a history 
of the breed for a Quarter Horse stud book and, 
today, I am said to be one of the foremost authori- 
ties on this versatile breed. What I have done, 
you too can do if you really love horses and will 
spend sufficient time to learn the facts about 
them. 

There are many breeds of horses you can write 
about if you will write with authority and interest. 
Relatively little has been written about Appaloosas, 
Pintos, Albinos, Colorado Rangers, Shetlands, Welsh 
Ponies or that strange race of horses found off the 
Carolinas. Then there are the utility favorites, the 
flat racers, hunters, jumpers, steeplechasers, trotters 
and pacers. The Tennessee Walking Horse, the 
Saddlebred, the Cleveland Bay, the Morgan, the 
Palomino and the draft breeds can all be drawn 
upon for the production of salable articles and 
stories. Circus horses, rodeo horses and polo po- 
nies all provide good material to write about and 
writings based on these will receive the glad hand 
from many horse editors. And there is still plenty 
of room for further writing on Thoroughbreds and 
Quarter Horses. If you have an antiquarian turn 
of mind you might write about Creamolines, Pony 
Express horses, wild horses, breeds that are now 
extinct, Greek, Hungarian or Arabian horses. The 
possibilities are practically endless, and you may 
be sure there will be a large reader-group of inter- 
ested horsemen eagerly awaiting whatever you have 
to say if you can speak with authority and interest. 

As Horse Editor of Texas Livestock Journal, my 
own requirements are simple: we want factual ma- 
terial presented straight from the shoulder—no lit- 
erary millinery. We use very little fiction, not over 
four stories per year. We like articles on care, 
handling and training; articles on breeding and 
racing; articles about great individuals, regardless 
of breed; articles of timely interest to the horse 
world; occasional famous personalities; articles on 
foundation sires of the various light breeds of 


horses. Material intended for us must above all 
be accurate, factual and competently presented. We 
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pay first-class rates five days in advance of publi- 


cation. Manuscripts should be addressed to me 
and should include return postage. We prefer 
articles of 1000 to 1500 words. 


The best publishing houses in the country have 
their welcome mats conspicuously displayed for both 
factual and fictional books about horses—even in 
the juvenile field they want them; and the maga- 
zines can’t get enough of them. No writer need 
ever bemoan hard times if he can turn out accept- 
able horse material. 

Many magazines are constanly alert for well-writ- 
ten, authoritative and entertaining stories and arti- 
cles about our four-footed friends; some, of course, 
pay much better than others, but the following 
list will give you some idea of the magnitude of 
the field: 

American Albino, The, Naper, Nebr. Any inter- 
esting articles concerning the Albino horse, interest- 
ing poems, articles on various types and breeds of 
horses, various photos of the Albino horse, stories 
about horses, articles on pets, short stories, short 
fact items, fillers, concerning horses, especially snow 
white horses, news from horse and _ livestock asso- 
ciations. Query regarding rates. Ruth E. White. 

Arabian Horse News, 227 Hynds_ Bldg., Chey- 
enne, Wyo. (Bi-M-25) Articles, 1000 up, verse, on 
Arabian horses, or half-Arabs, news items, photos, 
illustrations. Query regarding rates. Anna Best 
Joder. 

Cattleman, The, Burk Burnett Bldg., Fort Worth 
2, Texas. (M-25) Articles on livestock and Western 
history, as related to livestock. Henry Bederman. 
Pub. 

Horse Lover, The, P. O. Box 1432, Richmond, 
Calif. (Bi-M-25) Articles, 500-1200, editorials, fill- 
ers, jokes, news items, photos, of interest to people 
who love horses and riding. 40c column inch, Pub. 
J. E. Draper. 

Palomino Horses, Box 79, Mineral Wells, Texas. 
(M-25) Articles on palominos, their care and 
breeding, short fact items, fillers, on horses, news 
items, photos, of palominos. Varying rates. Fred 
W. Parnell. 

Quarter Horse Journal, The, P. O. Box 2290, 
Amarillo, Texas. (M-35) Articles dealing with 
Quarter horses, 500 words up, short-stories on 
breeders, racing, Quarter horses; short fact items, 
news items, photos of show and Quarter racing win- 
ners. Features on anything about or pertaining 
to the Quarter horse, history, technical articles, 
some little fiction on old-time horses and _horse- 
men. 2c, photos $2, cartoons, $5; Mary King, Assoc. 
Ed.; Raymond D. Hollingsworth, Ed. 

Rider & Driver, The, 17 E. 42nd St., New York 
17. (M-50) Articles devoted to horses, horse shows, 
polo, racing, hunting, riding clubs, equitation, trot- 


ting. $5 page for printed articles, after Pub. 
Samuel Walter Taylor. 
Washington Horse, The, 8501 15th St, N.W., 


Seattle 7, Wash. (M-30) Historical matter on the 
horse, both U. S. and foreign, 1500-2500. 114-2c. 
Pub. Ed Heineman, Bus. Mgr.; Clinton B. Alues, 
Ed. 

Western Horseman, P. O. Box 1277, Colorado 
Springs, Colo. (M-25) Articles, 1500-2000, on the 
Western stock horse, breeding, bloodlines, training, 


history, veterinary. 1-2c, Acc. Robert M. Den- 
hardt. 

Western Livestock, 1832 Curtis St., Denver 2, 
Colo. (M-35) Articles on anything of interest to 


cattlemen, 500-2000, on forage, breeding, horses, 
cattle—but “no Brangus, Cattalo, etc.”—Ranchers, 
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Flying Predators, with illustrations. Verse, of 
humorous interest to catthemen only; short fact 
items, 500; cartoons, cartoon ideas; news on assign- 
ment; photos, 4x5 or larger, to illustrate articles 
or of humorous or unusual things which would 
interest cattlemen. Ic, photos $2, cartoon or car- 


toon ideas, $2, Pub. 
Whip, The, 335 South St., Rochester, N. Y. 
(10 times-25) Articles; short items, verse, some 


short stories, relative to horses. Edward Dickinson. 
Ed. Rate not stated. 

Query the following before submitting material, 
as they failed to reply to our questionnaire asking 
for full information: Arizona Stockman, 128 N. 
Ist Ave., Phoenix, Ariz.; Back in the Saddle, Box 
1071, Cisco, Texas; Bit & Spur, P. O. Box 1458, 
Billings, Mont.; The Blood Horse, P. O. Box 1520, 
Lexington, Ky.; The Chronicle, Middleburg, Va.; 
The Eastern Breeder, Warrenton, Va.; The Harness 
Horse, Telegraph Press Bldg., Harrisburg,  Pa.; 
The Horse, Remount Assn., Washington, D. C.; 
Hoofs and Horns, P. O. Box 790, Tucson, Ariz.; 
The Horseman’s Journal, P. O. Box 874, Wichita, 
Kans.; The Illinois Horseman, Topeka, Ill.; The 
Morgan Horse, 90 Broad St., New York; The Pony 
Express, W. Main St., Gas City, Ind.; The Quarter 
Horse, 6204 College, Houston 5, Texas; The Ranch- 
man, Tulsa, Okla.; The Tennessee Walking Horse, 
Lewisburg, Tenn.; The Thoroughbred of Califor- 
nia, 4824 Sunset Blvd., Los Angeles 27; Thorough- 
bred Record, P. O. Box 580, Lexington, Ky.; Turf 
& Sport Digest, Baltimore 12, Md.; Western Horse 
News, Holt, Mich.; Western Livestock Journal, 
Union Stock Yards, Los Angeles, Calif. 

Regrettably we do not have the addresses of the 
following: Morocco Spotted Horse News, The Horse 
World, Horsemen’s News, The Stake Bulletin, The 
Buckboard, The Western Thoroughbred, American 
Shetland Journal, The Florida Cattleman, Tan- 
bark & Turf, The Maryland Horse, Horse World, 
Percheron News, Saddle & Bridle, and Southern 
Florseman, 
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NOTES OF A MYSTERY 
REVIEWER ON FACING 


ANOTHER LOT OF FALL BOOKS 


I guess perhaps there ought 
to be a law. Or, since there 
are a good many too many 
laws already, a dictate of eti- 
quette. It would argue with 
perfect gentility that no mys- 
tery reviewer should stay at 
his job longer than, say, two 
years . without respite, 


James B. Sandoe, 
recorder librarian 
of the University 
of Colorado, is 
reviewer of mys- 


teries for the Chi- 
cago Sun - Times, 
and editor of the 


en since in two years his wits 
Fanciful.” He won | would either be atrophied or 


the 1949 “Edgar” 
(a bust of Poe) 
for being the out- 
standing critic in 
the mystery field. 


sunk into mere acidulous res- 
ignation. 

This is the fourth or fifth 
spate of Fall books I have had 
to cram my reading shelf and 
it seems apparent that I must review nearly all of 
them with a jaundiced eye. That “nearly” is prob- 
ably the only salvation of a self-respecting reviewer, 
vecause there are still some books I can approach 
with a level stomach. 

First of all, the new writer seems to promise 
some mitigation of routine. And every year there is 
at least one new writer who manages it. Or again, 
there are certain steady dependables whose new 
books promise literacy, ingenuity and flavor. Eliza- 
beth Daly would be one in a spare but admirable 
company and so too would Rex Stout for the pun- 
gency of his narrator (Archie Goodwin) and in 
spite of the exceptional unevenness of his plotting. 

One can feed too on hope and fancy yet another 
novel from the preoccupied Dorothy Sayers. Or 
see with relief that the Fall announcements list a 
new novel from Raymond Chandler whose five 
years between novels have been a very long wait 
indeed. Or hope that an American publisher will 
at last have discovered the curious capacities of 
such little-known English writers as Josephine Bell 
and the indescribable Gladys Mitchell. Little, 
Brown has rediscovered the ripe novels of Cyril 
Hare and promises to publish his flawed but still 
admirable “When the Wind Blows” before Christ- 
mas. 

But hope as one may there are still to be faced 
among the forthcoming books fistsfull of the old 
familiars, dull and profitless. For the detective 
story more even than the romantic novel feeds upon 
patterns. And detective story readers appear to 
feed upon them as well. But the critic, looking 
again upon a Perry Mason jacket, is reasonably 
sure that he has read it all before, pressed through 
that thicket of Rotarian prose and past moderately 
gratifying legal fireworks to a conclusion which at 
that point doesn’t matter very much. 

And I confess that when a new tale by Leslie 
Ford arrives, fresh from serialization in one of the 
slicks, I quail before plunging through the sticky 
tide of romantic complications which impede the 
essential plot. And when the publisher persists in 
advertising a “novel of suspense” I am reasonably 
certain that what faces me is a set of inflamed gal- 
leys representing the imaginary state of mind of 
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a murderer in whom I will find no compulsion 
through a sea of prose conned without skill from 
a textbook in abnormal psychology. 

The considerate critic, flinching at the prospect 
of familiar plots retold in indifferent prose, can 
find only temporary excuse in the recollection that 
“Crime does not pay—enough.” Mysteries do pay 
their authors too little for the work that must go 
into even very flimsy samples but compassion does 
not amend indifference to or ignorance of the ele- 
mentary tenets of the grammarians and compassion 
cannot read with infinite tolerance paler and paler 
carbon copies of the same plots. 

Thus the critic might with some reason be con- 
tent merely to point out to his readers that Erle 
Stanley Gardner has published another novel, that 
Patricia Wentworth’s Miss Silver, knitting and 
coughing on alternate pages, is accessible in the 
same story with a new title, that the Crime Club 
has once more “selected” the story that Louise 
Gimpson Squires has been rewriting for a decade. 

Readers leap at an author’s name or at a formu- 
la. They seem to have no critical perceptions and 
very little care for them. And for this reason writ- 
ers capable of variety pin themselves fearfully to 
the pattern they have found successful. And this 
is a phenomenon which ought to be considered by 
that ever-present band of skeptics who once a year 
proclaim (as Ronald Knox and Jacques Barzun 
have in recent years, thereby joining a long if not 
especially distinguished band of mourners) that 
the detective story is written out, finished, ex- 
hausted, dead. 

The detective story is not dead but it is trapped 
by readers’ limited tastes, by publishers’ fears, by 
taboos and by the restrictions suggested by the glo- 
rious possibilities of reprint rights, movie rights, 
television rights and all the rest of them. 

One reader wants a romantic story and fastens 
to the new Eberhart like a limpet; another insists 
upon a hard-boiled story and will take any third- 
rate imitation of Hammett or Chandler that the 
rental librarian has at hand; still another bemoans 
the loss of S. $. Van Dine because he was so in- 
structive, forgetful of the Britannica which has the 
same information in a tenth of the space, better 
organized and more comprehensive. 

There are writers with the sort of courage Brett 
Halliday displayed in the Spring’s “A Taste for 
Violence” (Dodd, Mead). Halliday certainly knew 
as he planned it that his concern with labor and 
with capital would eliminate it from slicks and 
pulps and gravely limit its reprint chances. And 
yet he wrote it. The tale is neatly enough plotted, 
whatever its incidental fidgets and shortcomings, 
but its most particular merit to my mind is its 
courage in the face of economic probability. 

And it seems to me entirely possible that writ- 
ers and _ publishers could mitigate a good deal of 
the dull rote of any season’s new publications by 
acquiring a modicum of this same courage. For 
I have a conviction that the public is more supple 
than publishers or authors are at present ready to 
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concede. The superstitions within which they bind 
themselves, the incantation which drones out with 
dubious authority What The Public Wants, is far 
more timid than that same public. 

I say this because in another segment of the luna- 
tic life I lead I have found the Public uninsistent 
and pliable. I have seen this same public, used 
to the films and apprehensive of greatness, cram a 
theatre to see the plays of Shakespeare not out 
of duty but from the affection they should breed. 
And I have seen the same public, used to the quasi- 
realistic stage settings of our amateur theatre, adapt 
themselves to a set of grey screens and listen atten- 
tively to the verse of Christopher Marlowe as it 
unfolded the fantastic history of Doctor Faustus. 

Just as I believe that film producers and stage 
directors underestimate the taste of the public so 
I believe that writers and publishers feed the public 
this year’s pap because it has sold last year. This 
is good business or as good business as business 
usually is. But it suffers from a short-sightedness 
bound to howl with anguish and reproach when 
sales drop because last year’s pap is not new or 
nourishing. 

Readers are not infinitely adaptable and some 
readers will never fix themselves with devotion to 
the precise pages of a tale by Dorothy Sayers. Sfill 
others will continue to insist that Dashiell Ham- 
mett is too rough for their delicate sensibilities. 
But readers without this burden of refinement and 


sensibility have already discovered that Hammett’s 
prose is as fine and as supple as Hemingway's and 
his object often a good deal less pretentious. Still 
others will have observed with keen delight that 
beyond her Tory fidgets and snobberies, Dorothy 
Sayers is a craftsman of a rare distinction. 
Detective stories have and will continue (thanks 
to the wide boundaries of the form) to be nearly 
as various as novels and their public will be as 
various as the readers of James M. Cain and Angela 
Thirkell. My argument leans less upon their vari- 
ety than upon their taste or their capacity to de- 
velop taste. Few readers will have to be reminded 
of the cloudburst of hard-boiled tales that succeed- 
ed the success of Hammett and Chandler. And 
few readers will need to be reminded that the 
shower of abominable imitations was brief. It 
would have continued as long as readers bought 
the stuff in sufficient quantities: they didn’t. It 
is this sort of fact that seems memorable and heart- 
ening when the Fall books pour in for review and 
look, in bulk, like a chore rather than a challenge. 
And so, to writers as to publishers, I should like 
to make a plea for less slavish devotion to formula 
(particularly slick magazine formula), more atten- 
tion to a responsible. articulation of the bones of 
plotting, more devotion to the fleshing of those 
bones, and less fretful glancing over the shoulder 
at the impalpable ghost of “what the public is 


supposed to want.” 


HERE'S TO BETTER WRITING! 


By OLIVE H. RABE 


BOOKS, books, and more books aimed at helping 
writers become better writers roll off the presses 
each year. And 1949 has been no exception. 

For an over-all view of the writing field, adult 
and juvenile, it would be difficult to find a better 
guide than “The Writer’s Handbook,” edited by 
A. S. Burack (The Writer, Inc., $4.50). This book 
(almost a “Writers’ Conference” in itself) considers 
every phase of the profession—what to write about, 
how to do it, where to sell it. The sixty-nine 
chapters are written by well-known writers, among 
them Betty Smith, Mackinlay Kantor, Howard 
Lindsay, Hervey Allen, Edward Weeks, Wallace 
Stenger, Bernard de Voto. 

No matter what a person writes, he is sure to 
be stimulated by “The Art of Readable Writing” 
by Rudolf Flesch (Harper, $3.00). Not that he 
will necessarily agree with the Flesch axiom “Write 
as you talk.” No one will if he writes for a lim- 
ited audience. But his case against obscure writ- 
ing without a personalized slant is not to be 
shrugged off; neither is his reason for flouting 
some taboos of grammarians. 

Those who are interested in non-fiction, especial- 
ly articles, will find in “Modern Feature Writing” 
by DeWitt G. Reddick (Harper, $4.00) detailed 
analysis that shows what makes an article tick. 
This thorough-going introductory text will help 
writers in thinking up arresting titles, effective 
leads, and climactic endings. 

Writers in the editorial field will find just about 
everything they need to know in a lively text that 
a long-felt need—‘Editor and Editorial Writ- 

’ by A. Gayle Waldrop (Rinehart, $4.00). The 
ak is peppered with examples of editorials— 
serious, preachy, pompous, gay, persuasive, antag- 
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onizing—and pointed paragraphs with and without 
punch. It is really a must in its field. 


Homemaking, another special field, is covered in 
“How to Write for Homemakers” by Lou Richard- 
son and Genevieve Callahan (Iowa State College 
Press, $3.00). Here is specific advice on turning 
out clear and inviting recipes, releases about new 
products, arranging demonstrations, etc. 

The richer the literary background of the fiction 
writer, the better his writing is likely to be. “The 
Art of Modern Fiction” by West and Stallman 
(Rinehart, $3.50) gives practically a college course 
in appreciation of good literature. Examples from 
Pirandello, Crane, de Maupassant, Tchekhov, Hem- 
ingway and others serve as a basis for analysis, 
questions, and exercises. 

“Short Story Writing” by F. Orlin Tremaine 
(Rodale Press, $3.50) gives detailed advice on how 
to develop plot, character, suspense, and atmos- 
phere for the leaders of the all-fiction market. The 
author is confident that any writer can make sales 
by following his instructions, provided he turns 
out one story a week for- ten weeks and lets them 
pile up without reading them. Thereafter his sys- 
tem calls for reading one of the early stories criti- 
cally and writing u new one each week until the 
twentieth week. After that any writer can expect 
to send out stories that will bring in checks! 


For help in choosing the right word, the leisure- 
ly writer will delight in “Mark My Words, A 
Guide to Modern Usage and Expression,” by John 
B. Opdycke (Harper, $50). And the harrassed 
writer, pouring out a flood of words, may be grate- 
ful for one-line definitions in “The Word Bank” 

(Continued on Page 26) 
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OVER a_ period of years, five programs have 
proven outstanding as the best markets for the new 
writer by their consistent purchase of scripts from 
playwrights not already firmly established in the 
radio field. The freelance’s favorite five are: 
‘Stars Over Hollywood,” “Skippy Hollywood The- 
atre,” “Grand Central Station,” “First Nighter,” and 
“Dr. Christian.” 

As a radio writer, 1 myself got my start by sales 
to three of these “best bets’; in my avocation as 
teacher of adult education classes in radio and tele- 
vision writing at the Hollywood Center for Adult 
Education, and North Hollywood Evening High 
School, I have had a chance to observe student 
sales over a period of five years. During this time, 
forty-eight of my students have sold plays to net- 
work commercial programs, and their earnings now 
total $15,800. At least 90 per cent of these student 
sales were to the “Favorite Five” programs. And 
most of the students were making their first sales, 
approaching these markets as unknowns who had 
never before sold a play anywhere. 

Here are market pointers on the five: 

Stars Over Hottywoop, CBS, Saturday, 10:00 
am. PST. 

This half-hour program features star names 
each week; therefore scripts should provide a 
rewarding star role. While mature players, fa- 
mous on stage or screen, are frequently featured, 
scripts built for young men or women have the 
best chance, since screen newcomers just reaching 
} prominence are most often used. Program offers 
complete freedom in type of story: buys comedy, 
drama, romance, melodrama, occasionally farce, 
and even fantasy. Scripts should have a playing 
time of 22 minutes, divided as evenly as possible 
into two acts. Each act opens with a short narra- 
tion by the announcer, which must be supplied by 
the author. The announcer should not come into 
the script at any other time. Only type of narra- 
tion acceptable in the body of the script is first- 
person narration, in which the leading character 
tells the story. If this structure is used, it should 
be established from the first, and the device should 
he carried through the entire script. First-person 
narration, adding as it does to the length of the 
starring role, may appeal to the featured player, 
but writers must not rely too much on this device. 
Use first-person method only when it is necessary 
and dramatically effective to enter into the inner 
thoughts and feelings of the leading character. 

Cast limitation is five. Actors playing minor 
roles may double once, thereby allowing seven or 
eight characters, if necessary, but a cast of three 
to five characters is preferred. 

Payment is $250 for a single performance. Origi- 
nal plays, never before broadcast, are much pre- 
ferred, but program occasionally buys second rights. 
If your play has been broadcast previously, give full 
particulars, when you submit the script. If accept- 
ed by the agency and sponsor, scripts are placed in 
the active file, and held for casting. When a suit- 
able star is contracted, the script is submitted, along 
with two or three others, and the star makes a 
choice. This method sometimes means a delay of 
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weeks, or even months, before the script is paid 
for, since payment is made after broadcast. How- 
ever, the author may submit his script elsewhere 
during the interval, but must notify the agency 
immediately if he sells it. If an author has a 
script in the active file, he should check with the 
agency frequently, or listen regularly to the pro- 
gram. Occasionally authors have not been advised 
of the broadcast until they received their checks— 
a great disappointment to the new playwright for 
whom this may be that all-important “first.” Sub- 
mit scripts to “Stars Over Hollywood,” 9370 Santa 
Monica Blvd., Beverly Hills, California. 

Skippy HOLLYwoop THEATRE, (check for time 
and station in your community) . 

Very similar in format to “Stars—,” this program 
also features “names,” thus requires a fat starring 
role. Program buys comedy, drama, melodrama, 
romance, fantasy, farce. Wants no crime or horror 
stories. Producer Les Mitchel likes “unusual” 
scripts, occasionally buys plays somewhat away from 
the typical commercial pattern, but sponsor won’t 
okay anything genuinely experimental. Play should 
have a good, solid story. Two acts, 22 minutes 
playing Ume. Acts open with short narration; first- 
person narration scripts are acceptable. Prefers a 
maximum of six characters, with one or two possi- 
ble to double. 

Payment is $250 for first rights, which licenses 
one performance by transcription on each station 
in the United States and Canada for a period of 
six months, and in foreign countries for a period 
of five years. Payment for second rights is $150. 
As in the case of “Stars Over Hollywood,” scripts 
okayed by Les Mitchel and the sponsor are placed 
in an active file, to await casting. During the 
period of waiting, writer may submit script else- 
where. Payment is made after the transcription 
record is cut. A contract is sent to the author 
for signature shortly before the recording session. 
Submit scripts to Budd Loesser, script editor, Les 
Mitchel Productions, 9310 Hillrose Ave., Sunland, 
California. 

GRAND CENTRAL STATION, CBS, Saturday, 9:30 a.m. 
PST. 

While this half-hour program does feature Broad- 
way “names,” it is perhaps not quite so essential 
that the script have an extremely dominant leading 
role; program sometimes presents an all-star cast. 
Martin Horrell, producer and editor, prefers plays 
of strong dramatic impact; buys drama, romance, 
melodrama, adventure, rarely accepts anything with 
a comedy flavor, and hates farce. One of the most 
helpful and encouraging editors in the radio busi- 
ness, Mr. Horrell writes personal letters of rejec- 
tion, giving constructive criticism that may aid the 
new writer in making future sales to the program 
—a great boon to the neophyte, depressed by the 
cold, impersonal mimeographed form sent out by 
most agencies, which gives no reason for the re- 
jection. 

Plays should have some connection, though it 
may be remote, with New York’s famous Grand 
Central Station. Listen to the program to note 
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NEVER before in the history of book publishing 
has anybody's guess been as good as another’s. 
There are no longer any outstanding authorities 

. only thinkers and hopers. 

Of nearly a score of New York book publishers 
interviewed, the President of the Rockport Press 
Inc., at 545 5th Ave., New York 17, Boris deTanko, 
let down his hair most of all. Other publishers 
more or less agreed with him. He opened up with 
this: “The book publishing profession will be as 
second rate as Great Britain unless publishers .be- 
gin putting out sound books instead of trash- 
There have been too many unworthy books in the 
past few years and the public is tired of literary 
dissipation. People are more advanced in their 
tastes than many publishers believe. Why, even a 
banker for three publishers told me last night that 
hereafter he and his wife will read every book 
before advancing credit, no matter what editors 
say. If more books were chosen in the home in- 
stead of at literary teas, there would be more buy- 
ers.” 

“What do you mean by sound books?” we asked. 

“I mean books with a message . . . some spiritual 
value as well as sex and emotion. Have American 
book readers dropped so low in taste that there 
has to be rape in every chapter? Do Americans 
flaunt conventions and laugh at things heretofore 
considered righteous? No wonder books like ‘Peace 
of Mind,’ ‘Peace of Soul’ and ‘The Greatest Story 
Ever Told,’ are outselling sensational junk.” 

And then deTanko went on: “We are entering 
a new phase in human history and the people are 
conscious of a change. Maybe they don’t know 
what that change is, but they feel it. This is not 
a criticism, but a fact—publishers must be very 
careful in their selection of manuscripts during 
the coming year and not base their judgment on 
past records or statistics. And they should not 
leave it to their salesmen who heretofore have 
been good idea men, but now are no better than 
the book-store clerk who tries to sell a book like 
a hat or perfume. Publishers have no one _ to 
blame but themselves for the slump in book sales. 
People have asked for bread and received a stone 
—some very hot stones .. . but still stones. There 
was no nourishment in them. Book clubs like dope 
peddlers have only sickened readers by trying to 
force inferior merchandise on supposedly lazy book 
buyers.” 

deTanko hesitated only a moment. “Publishers 
who continue to lack good taste and clear vision 
and think only of money instead of moral values, 
will reap chaff. The book dollar is now in a flat- 
ter purse and doesn’t come out so readily.. The 
publishing business would not be in such a de- 
plorable state of affairs if publishers hadn't been 
so eager for sensational and unworthy books which 
had no nourishment for hungry hearts. There is 
no nausea worse than being fed up with froth.” 

A sense of optimism was also shown by Ed Kuhn, 
editor of Whittlesey House, 330 W. 42nd St. He 
said: “Things are definitely on the upgrade. There 
is at least a temporary flourish in fiction sales. 
Whether this will continue I can’t say, but I hope 
so. 
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IN BOOK BUSINESS 


By OUR NEW YORK CORRESPONDENT 


I} ANOTHER HALF CENTURY 


Good books should do it. Elliott B. Macrae, 
President of E. P. Dutton at 300 4th Ave., New 
York, said that he looked forward to a great im- 
provement in book publishing this winter. He 
was emphatic that Dutton would publish only sub- 
stantial books—not those of the sensational, just- 
for-the-sake-of-possible-big-sale type. 

Mr. Anthony of Merit Publications, publishers 
of sound books of nourishment such as Harold 
Sherman's “You Live After Death” which was con- 
densed in Liberty Magazine, agreed to a large ex- 
tent with Boris deTanko. 

One Fifth Avenue publisher answered: “I pre- 
fer not to be quoted for I am too busy to answer 
the many letters that always pour in when I make 
a statement for publication.” But he added: 
“Price of course is a factor. No book is worth over 
$3—and not even that much. But we can’t do any 
better with costs as they are. Heretofore books 
have been permanent merchandise, but home li- 
braries have been replaced by television sets. For 
the price of a book you can pay a weekly instal- 
ment on a good television set. Therefore, a book 
has to be more than entertainment. It must be 
food and inspiration. 

“I believe fiction has fallen down because books 
are not only too costly but don’t deliver the en- 
tertainment and nourishment promised by ad- 
vertising or reviews. Books can be oversold just 
as a movie. The realization is flat in compari- 
son with anticipation. I am _ really looking for 
new author-blood. I think an entire new con- 
sciousness of writing might be good for a publish- 
er. Last week an unknown writer told me he was 
writing ‘on the scene.’ By that he meant that 
everything described in his book was written under 
observation so that the publisher could assure the 
readerzthere was color in it because the author 
had photographed every scene fictionized. He 
wanted me to publish his story (40,000 words) with 
photographs (inexpensive offset) so that every left 
hand page had a picture and the right hand side 
the script. Maybe it would sell. Who knows? At 
least it is a new consciousness, and I am consider- 
ing it. By the time this is published, I will have 
had the thing well on its way or forgotten. 


(Continued on Page 22) 


NEED WE SAY MORE? 


A client writes:* “‘you are the first agent—who 
ever did anything constructive for me. All others 
went off on a tangent with beautiful theories, 
none of which were practical.’ *(name on request) 
Novels — Short Stories — Articles — Plays 
Write for Television and Radio—Plays read by 
Broadway producers. 
ANALYSIS — CRITICISM — GUIDANCE 
REPRESENTATION 
Reading fees: $2.00 up to 5000 words; over 5000 
and up to 10,000, 50c per thousand; 10,000 to 
40,000, $7.00; full length novels and plays, 
$10.00. Manuscripts typed, 20c per page. Return 
postage with each ms. please. Send for FREE 
BOOKLET, ‘‘To The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 
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THE AUTHOR AND JOURNALIST’S 


ANNUAL HANDY MARKET LIST OF 


HERS 


NOVEMBER, 1949 


This directory of American book publishers is brought up to date and published annually 


Information includes name of 


firm, address, the approximate number of titles issued per year, types of books published, preferred length limits, methods 


of remuneration, and the name of editor or officer in charge of buying manuscripts. 
in all probability do not ordinarily consider submitted material. 


plete information 


Publishers who have furnished incom- 
‘Vanity publishers’’—that is, concerns that 


,publish at author’s expense, without regard to merit of material—have been excluded in all cases where the facts are known 


to us. 
the Literary Market Tips department from month to month, 


Abingdon-Cokesbury Press, 150 5th Ave., New York 11 and 
810 Broadway, Nashville 2, Tenn. (50 titles yearly.) Religious, 
ethical, church school books, religious education texts; - his- 
tory, hymnody, philosophy. Juvenile (12 titles yearly), fiction 
and non-fiction; leisure-time activity books for adults and 
young people. Preferred length, 40-75,000. Royalties. Nolan 
B. Harmon, Jr. Invites Mss. 

Acorn Publishing Co., Rockville, Centre, N. Y. (5-10 titles 
yearly.) Specialized publishers of aptitude and achievement 
tests. Royalties. Invites submissions. Andrew J. MacElroy. 


Addison-Wesley Press, Inc., Cambridge 42, Mass. (10) En- 
gineering and science college textbooks. H. Blaisdell. 
Query. 

Aladdin Books (Division of American Book Co.), 554 Madi- 
son Ave., New York 22. (20 titles yearly.) Specialized pub- 
lishers of juvenile fiction and non-fiction. Royalties. Invites 
submissions. Mrs. Lillian J. Bragdon. 

Allen, Towne and Heath, Inc., 1 Madison Ave., New York 
19. Interested only in music or closely related subjects. 
Novels; non-fiction, plays, readings; translations; reprints; 
juvenile non-fiction. Standard contracts and royalties. David 
Ewen. Invites Mss. 

Allyn and Bacon, 50 Beacon St., Boston. (35 titles yearly.) 
Textbooks. Royalties. Paul V. Bacon, editor-in-chief. 


Alved of Detroit, Inc., 532 Buhl Bldg., Detroit 26. 
titles yearly.) Specialized publishers, novels, 
00,000. Royalties. Alvin C. Hamer. 
American Assn. for State & Local History, State House, 
Montpelier, Vt. Bulletins regarding techniques of historical 
societies and historical writing. Invites correspondence con- 
cerning Mss. from qualified historians. 

American Baptist Publication Society (The), 1701-3 Chest- 
nut St., Philadelphia 3. (See The Judson Press.) 
American Book Company, 88 Lexington Ave., 
(50-100 titles yearly.) School and college textbooks. 
ties. W. W. Livengood. 

American Geographical Society, Broadway & 156th St., New 
= 32. Geography books. Invites Mss. Charles R. Hitch- 
cock. 

American Library Association, 50 E. Huron St., Chicago 11. 
(10-20 titles yearly.) Bibliographies, indexes, books on all 
aspects and types of library service. Does not invite general 
submissions. Royalties. E. O. Fontaine. 

Americana House, Publishers, 18 E. Chestnut St., Chicago 
11. (6-10 titles yearly.) Specialized publishers of Americana 
history. Royalties. Invites submissions. Ralph G. Newman. 
Sometimes outright purchase. 
America Press, 70 E. 45th St., 
yearly.) Religious books. Royalties. 
Does not invite Mss. 

American Society for Metals, 7301 Euclid Ave., Cleveland 3. 
(4 to 10 titles yearly.) Textbooks and technical books on 
metals, 200 to 500 pages. Royalties; outright purchase. E. 
E. Thum; Mr. Ray T. Bayless. Query before submitting. 


(3-10 


New York. 
Royal- 


New York, N. Y. (3 titles 
Robert C. Hartnett. 


American Sunday School Union. 1816 Chestnut St., Phila- 
delphia 3. Religious’ stories, articles. outright purchase. 
Invites Mss. Rev. W. M. Jones. 


American Technical Society, Drexel Ave. and 58th St., Chi- 
cago 37. (Approx. 25 titles yearly.) Technical books, all 
kinds; vocational textbooks. Royalties or outright purchase. 
J. Ralph Dalzell. 

American Tract Society, 21 W. 46th St., New York 19. (24-36 
titles yearly.) Religious tracts, 600-1000. Up to $10 per Mss. 
Invites Mss. 

Anderson, (The W. H.) Co.. 524 Main St., Cincinnati 1. (10 
titles.) Law books only. 

Antioch Press (The), Yellow Springs, Ohio. (Up to 10 titles 
yearly.) Textbooks, translations. essays, non-fiction. Ameri- 
cana. Royalties, occasionally author’s expense. Write before 
submitting Mss. Freeman Champney, Mer. 

Appleton-Century-Crofts, Inc., 35 W. 32nd St., New York. 
(General publishers.) Novels, non-fiction; biography, auto- 
biography, memoirs, books on psychology, sociology, textbooks, 
journalism, history, not less than 50,000. Juveniles; books for 


older boys and girls. Books dealing with the drama; travel 
books. Textbooks. Royalties. Theodore M. Purdy. Invites 
Mss. 


Architectural Book Publishing Co., Inc., 112 W. 46th St., New 
York 19. (10 titles yearly.) Textbooks on architectural art, 
textiles, interior decorations. Technical works, translations, 
reference and standard works. Royalties, occasionally author’s 
expense. W. M. McRostie. 


November, 1949 


non-fiction, 60-. 


It is suggested that readers preserve this issue, and make corrections, as changes in the publishing field are noted in 


until the next directory is published a year hence. 


Archway Press, 41 W. 47th St., New York 19. Interested 
only in special art and gift items. 
Arco Publishing Co., 480 Lexington Ave., New York. (30 


titles yearly.) How-to-do it books, Civil Service, non-fiction, 


adult. Royalties and outright purchase. David Turner. In- 
vites Mss. 

Arkham House, Sauk City, Wis. (8 titles yearly.) Fiction 
novels, short stories, those with a supernatural or weird 
theme, 65-100,000. Customary royalties. Cordially invites 
submissions, but now overstocked. August Derleth. 

Artists & Writers Guild, Inc., 200 5th Ave., New York 10. 


General publishers of juvenile fiction 
and non-fiction. Usually outright purchase. Invites Mss. 

Asia Press, 62 W. 45th St., New York 19. Books only about 
Asian subjects or by Asian writers. Submission of such man- 
uscripts invited. (For the present, these books will be pub- 
lished by the John Day Co., under double imprint.) 

Association Press, 291 Broadway, New York 7. (25-30 
titles yearly.) Non-fiction, on religious subjects, sociology, 
social problems, recreation, physical topics, group work, educa- 
tion, guidance, inspirational. Occasionally author’s expense. 
Royalties. L. K. Hall. r 

Atlantic Monthly Press, 8 Arlington St., Boston. (45 titles 
yearly.) (Publishes with Little Brown.) Fiction; non-fiction; 
textbooks, juvenile. Royalties. Dudley H. Cloud, Dir. Solicits 
Mss. 

Audel & Co., 49 W. 23rd St., 
books on mechanics. Invites Mss. 


Augsburg Publishing House, 425 S. 4th St., Minneapolis 15, 


(40 to 50 titles yearly.) 


New York 10. Technical 


Minn. (15-20 titles yearly.) Lutheran religious books. Con- 
siders Mss. but requires considerable time for decisions. Out- 
right payment, occasionally royalties or author’s expense. Ran- 


dolph E. Haugan, Mer. 
Augustana Book Concern, Rock Island, III. 
Outright purchase. Dr. Daniel Nystrom. Invites Mss. 
Aurand Press, 900 N. 3rd St., Harrisburg, Pa. (2 to 6 
titles yearly.) Pennsylvania history. (About 6 titles yearly.) 
Royalties, outright purchase. A. Monroe Aurand, Jr. 
Avon Publishing Co., 119 W. 57th St., New York 16. 
titles yearly.) Preferred length, 65,000. Novels, plays, 
ings, poetry, reprints. Royalties. D. A. Wollheim. 
Aviation Press, 291 Grant Rd., Mountain View, Calif. .1 
or 2 titles yearly.) Aviation textbooks; aeronautical techni- 
cal books. Royalties. Lt. Leslie Thorpe, 


Religious books. 


(70 
read- 


Baker (Walter H.) Company, Inc., 178 Tremont St., Boston 
11. Plays, platform readings, material for entertainment. 
Special day programs for schools. Royalties or outright pur- 
chase. Theodore Johnson. 

Bancroft-Whitney Co., 200 McAllister St., San Francisco 1. 
(100 titles yearly.) Law books. Royalties, outright purchase, 
sometimes author’s expense. 

Bankers Publishing Co., 475 Main St., Cambridge, Mass. (4 
tiltes yearly.) Banking and finance books. Keith F. Warren. 

Banks-Baldwin Law Publishing Co., 1904 Ansel Road, Cleve- 
land, Ohio. (15 to 50 titles yearly.) Law texts, state statutes, 
digests, etc. Outright purchase. Wm. L. Baldwin. 

Banks Upshaw & Co., 707 Browder St., Dallas 1, Texas. (20 
titles yearly.) Textbooks and juvenile non-fiction, games, novel- 
ties. Royalties. Invites Mss. W. A. Stigler. 

Banner Play Bureau, Inc., 449 Powell St., San Francisco 2. 
(40 titles yearly.) Books on theater. Royalties, outright pur- 
chase. Leslie H. Carter. 

Bantam Books, 1107 Broadway, New York 10. (About 96 
titles yearly.) Reprints. Royalties by contract with original 
publishers. Walter Pitkin, Jr. 

Barnes (A. S.) and Co., 101 5th Ave., 


ole 


POETRY BOOKS (cloth) $129.50 
Have your books published not just printed. There 
is a difference. Novels by special arrangement. 
Misc. Books. 10,000 book accts. Ref. Dun & 
Bradstreet. 


THE STORY BOOK PRESS 
1435 Second Ave. Dallas 10, Texas 


New York 3. (45 
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titles yearly.) Textbooks on physical education, health; works 
on leisure, sports, hunting and fishing; folk dancing, games. 
Royalties. Invites Mss. 

Barnes & Noble, Inc., 105 5th Ave., 
yearly.) College textbooks, college outlines. 
W. Barnes. 

Barrows (M.) 
(15 titles yearly.) 
ing, how-to craft books, 
Helen Van Pelt Wilson. 

Bartholomew House, Inc., 
(Varying number of titles yearly.) 
non-fiction, 60-80,000; spectator sport books; 


(10 titles 
John 


New York. 
Royalties. 


& Co., Inc., 114 E. 32nd St., New York 16. 
Homemaking, gardening, cooking, decorat- 
antiques, incl. history. Royalties. 


205 E. 42nd St., New York 17. 
General publishers of 
self-improvement 


and ‘‘how-to.’’ Invites submissions. Royalties. Douglas L. 
Lockhart. 
Beacon Press (The), 25 Beacon St., Boston. (25 titles 


Non-fiction only: philosophy, world affairs, liberal 
emphasis on highest scholarship. Royalties 
rarely author’s expense. Invites Mss. 
(No Ms. wanted through 1951). 


yearly.) 
religious books; 
or outright purchase; 
Query first. Melvin Arnold. 


Beechhurst Press, Inc., The, 296 Broadway, New York. 
Better-grade fiction and non-fiction; practical books. Roy- 
alty or outright purchase. Thomas Yoseloff. Invites Mss. 


Co., Inc., 237 N. Monroe St., Peoria 
3, Tl. (8 titles yearly.) Textbooks and reference books on 
industria! education, home economics, art, crafts, technical. 
Royalties. L. L. Simpson, Pres.; Paul Van Winkle. 
Behrman House, Inc., 1261 Broadway at 3lst St., New York 
1. (About 6 titles yearly.) Novels, non-fiction; textbooks; 
poetry; juvenile fiction and non-fiction; all of Jewish interest. 


Bender (Matthew) & Co., Inc., 109 State St., Albany, N. Y. 


Bennett (Charles A), 


149 Broadway, New York. (About 100 titles yearly.) Single 
volume and encyclopedic law texts for all states, annotated 
statutes, form books, reports, 500 to 10,000 pages. Royalties 
and outright purchase. Invites Mss. 

Benziger Brothers, Inc., 12-14 W. 3rd St., New York. (40 
titles yearly.) Books for Catholics, any subject. Royalties, 


outright purchase, or author’s expense. 

Biblion Publishers, 4828 N. Kenmore Ave., Chicago 40. Re- 
ligious books only. Royalties. Paul C. Hoffman. 

Binfords and Mort, Graphic Arts Bldg., Portland, Ore. (12- 
15 titles yearly.) Material pertaining to the Northwest. 
Novels, non-fiction, textbooks, , plays, poetry, reprints, juve- 
nile fiction and non-fiction, 60-80,000 words. Royalties, 
author’s expense. Peter Binford. 

Blakiston Co. (The), 1012 Walnut St., Philadelphia 5. (30-40 
titles yearly.) Medical and Scientific Division—Science, agri- 
culture, bacteriology, botany, biology, chemistry, geology, 
physics, medicine, pharmacy, dentistry, economics. Textbooks, 
reference boo Royalties. James B. Lackey. Invites Mss. 

Blue Ribbon Books, 14 W. 49th St., New York. (Division of 
— City Pub. Co., Inc.) Reprint editions of novels, non- 
iction. 

Bobbs-Merrill Co., Inc. (The), 730 N. Meridian St., Indian- 
apolis. (75 titles yearly.) Novels, 60,000 words up, all types. 
Juvenile fiction and non-fiction, 20,000 words up. Adult non- 
fiction—biography, history, and other subjects of general in- 


terest. 60,000 words up. Textbooks for schools and grades. 
Law Royalties. General publications. Mrs. Rose- 
mary B. York; juveniles, Miss Patricia Jones; textbooks, 
Lowe Berger; law books, L. Moorhead. Invites Mss. 

Bowker, (R. R.) Co., 62 W. 45th St., New York 19. (4-5 
titles yearly.) Booktrade and library texts. Royalties. Fred- 
eric G. Melcher. 

Branford, Charles T., 6 Beacon St., Boston 8. (5 titles 
yearly.) Non-fiction; especially arts and crafts. Royalties. 


Invites Mss. 


Broadman Press, Board, Southern Baptist 


Sunday School 


Convention, 127 9th Ave., N., Nashville, Tenn. (30 titles 
yearly.) Religious fiction, non-fiction, adult and juvenile; 
religious textbooks; biography and autobiography. Royalties 


Invites Mss. 


540 N. Milwaukee St., Milwaukee 1, 
Wis. (45 titles yearly.) 4 or 5 literary novels; textbooks for 
elementary and secondary schools, and colleges; technical and 
mechanical books; Catholic religious books; juvenile fiction 
and non-fiction. Royalties. Wm. C. Bruce, Ed. 


Bugbee (The Willis N.) Co., Syracuse, N. Y. (About 20 
titles yearly.) Entertainment material, plays, recitations, spe- 
cial day material; especially full evening plays and novelty 
stunts. Outright purchase. Grace M. Bugbee. Invites Mss. 

Burgess Publishing Co., 426 S. 6th St., Minneapolis. (75 
titles yearly.) Mimeoprint and photo offset publishers. Text- 
books and technical books. Royalties, occasionally author's 
expense. Charles S. Hutchinson. (No 1949 report.) 


10%. Wm. J. Fallis. 
Bruce Publishing Co., 


Cadillac Publishing Co., Inc., 220 5th Ave., New York 1. 
Currently interested in non-fiction books of the self-help and 
how-to types which have a general appeal. Max Shapiro. 
Please query before submitting. 


WRITE SONGS? 


Magazine For Songwriters! 
Vital Tips—Monthly Contest 
Songsharks Exposed! 


THE SONGWRITER’S REVIEW 


Sample, 20c $2 per year 
1650-D Broadway, New York 19, N. Y. 


Callaghan & Co., 401 E. Ohio St., Chicago 11. (75 to 100 
titles yearly.) Law textbooks, reprints, and _ translations. 
Royalties, outright purchase, sometimes author’s expense. 


Invites Mss. (No 1949 report.) 


Cambridge University Press, 51 Madison Ave., New York 10. 
(100 titles yearly.) Non-fiction: technical and religious books: 


plays, readings, poetry, translations. Plan of remuneration 
not given. F. Ronald Mansbridge. 

Capitol Publishing Co., 139 5th Ave., New York 10. (10 
titles yearly). Juvenile fiction and non-fiction. Royalties 
and outright purchase. K. M. Plowitz. (No 1949 report.) 

Carnegie Press, Carnegie Inst. of Technology, Pittsburgh, 
Pa. (4 titles yearly.) Non-fiction. Royalties, sometimes 


author’s payment. Invites Mss. Stanley R. March. 


Catholic University of America’ Press, 620 Michigan Ave., 
E., Washington 7. D. C. Query. Rev. James A. Magner. 


Caxton House, 9 Rockefeller Plaza, New York 20. (8 titles 
yearly). Non-fiction; self-help books to 300,000; 35-50,000 
words; reprints. Outright purchase. Arthur Zeiger. Invites 
Mss. (No 1949 report.) 

Caxton Printers, Ltd., (The), Caldwell, Idaho. (26 pre- 
war.) Non-fiction; juvenile fiction and non-fiction. Royalties. 
J. H. Gipson. Invites Mss. (Will not catch up on pub. till 
late 1951.) 

Century House, Watkins Glen, N. Y. (10 titles yearly.) 
Specialized publishers of Americana and antique books. 10° 
royalty. Dr. G. L. Freeman. 

ew Publications, 139 N. Clark St., Chicago, Ill. Re- 
prints. 

Chanticleer Press, Inc., 41 E. 50th St., New York 22. (25 


General publishers of non-fiction and juve- 
Invites Mss. Milton Rugoff. 

Inc., 26 Court St., Brooklyn, N. Y 
Chemical, technical and scientific 


titles yearly.) 
niles. Royalties. 
Chemical Publishing Co., 
(Unlimited titles yearly.) 
books. Royalties. 
Childrens Press, Inc. Throop and Monroe Sts., Chicago 7. 
Juvenile books that will serve both the general trade and the 
school markets. Fiction and non-fiction. Margaret Friskey, 


Christian Science Monitor, 1 Norway St., Boston 15, Mass. 
Non-fiction; poetry; games, novelties; juvenile fiction and 
non-fiction . Outright purchase. Erwin Canham, Ed. 

Chronica Botanica Co., P. O. Box 151. 77-79 Sartell Rd., 
Waltham, Mass. (10 ‘titles yearly.) Non-fiction, 120,000. 
Royalties. F. Verdoorn. 


Clark Boardman Co., Ltd., 11 Park Place, New York 7. (3 
titles yearly.) Publishers of law books. Royalties. Invites 
Mss. E. S. Morse. 

Coleman Ross Co., Inc., 25 W. 45th St., New York 19. (5 
titles yearly.) Specialized publishers of music textbooks and 
technical books. Royalties. Herbert Coleman. Invites Mss. 

Columbia University Press, 2960 Broadway, New York 27. 
(80 titles yearly.) Non-ficiton, adult; biography, history, 
philosophy, philology, science, popular science, politics, sociolo- 
gy, education, religion; textbooks, translations. Royalties, or 
author’s expense. Charles G. Proffitt. 

Colonial House, 1409 E. Chelten Ave., Philadelphia 38. (5 
titles yearly.) Juveniles featuring ‘‘our foreign neighbors,” 


fiction and non-fiction, 20,000-100,000 words. Royalties. In- 
vites Mss. 

Comstock Publishing Co., Inc., Cornell Heights, Ithaca, 
N. Y. (6-8 titles yearly.) Educational works on biological 
science; text non-fiction. Royalties, seldom author's 
expense. Invites Mss. 


3558 S. Jefferson Ave., St. 


Concordia Publishing Ho se, 
Religious and devotional! 


Louis 18, Mo. (40 titles yearly.) 


non-fiction books. ligious novels. Royalties. O. A. Dorn. 
Does not solicit Mss. (No 1949 report.) 
Conjure House Division of Business News Publishing Co., 


450 W. Fort St., Detroit 26, Mich. (10 titles yearly.) General 
publishers, novels, non-fiction, and technical books on refrig- 


eration, air conditioning. Royalties. G. F. Taubenack. In- 
vites Mss. 
Cook, Ezra A., Publisher, P. O. Box 1796, Chicago 90, Il. 


Books on fraternal subjects and particularly 


(10 titles yearly.) 
purchase. Invites Mss. on Free- 


Freemasonry. Outright 
masonry. 

Cornell Maritime Press, Cambridge, Maryland. (5-10 titles 
yearly.) Specialized publishers in the broad field of marine 
non-fiction. Felix M. Cornell. 

Cornell University Press, 124 Roberts Place, Ithaca, N. Y. 
(15-25 titles yearly.) Non-fiction, textbooks, technical books, 


translations. Royalties; occasionally author’s expense. In- 
vites Mss. 
Coward-McCann, Inc., 2 W. 45th St., New York 19. (40-50 


Royalties. Cecil 
Invites Mss. 


(15-20 
H. D. 


titles yearly.) Novels, non-fiction, juveniles. 
Goldbeck, Ed.; Dorothy Starr, Juvenile Ed. 

Creative Age Press, 11 E. 44th St., New York 17. 
titles yearly.) Novels; non-fiction. Royalty basis. 
Vursell. Invites Mss. 

Crestwood Publishing Co., 1790 Broadway, New York 19 
Western and love reprints only. 45,000. Outright purchase 
from book publishers. Samuel Bierman. 


Crime Club, 14 W. 49th St., New York 20. (Affiliated with 
Doub'eday Co. (48 titles yearly.) Mystery novels, 60,000- 
80,000. Royalties. I. S. Taylor. Invites Mss. ‘ 

Cross Publications, 116 John St., New York 7. (3 titles 
yearly.) Juvenile fiction, non-fiction. 

Crowell (Thomas Y.) Co., 432 4th Ave., New York 16. (App. 
40 titles yearly.) Novels; non-fiction; references; college tex:- 


books; juvenile fiction and non-fiction, 50-90,000 words. 
Royalties. Submission of manuscripts invited. William Poole. 


The Author & Journalist 
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Crown Publishers, 419 4th Ave., New York 16. General fic- 


‘ion and non-fiction. Royalties. Herbert Michelman, Hiram 
Haydn. Invites Mss. 
Cupples & Leon Co., 460 4th Ave.. New York. (16-20 titles 


yearly.) Juvenile fiction and non-fiction; young children, 
1-30,000; teen age, 47-60,000 words. Royalties or outright 
purchase. W. T. Leon. Invites Mss. 


Dahl Publishing Co., Stamford, Conn. (10-12 titles yearly). 
Technical books covering hotel and restaurant administration. 
Royalties, 10% of sale price. Query before submitting. Crete 
Dahl, Pres. 

Dartmouth Publications, Baker Library, Hanover, N. H. Spe- 
cialized publishers of Dartmouth authors. 


Davis (F. A.) Co., 1914-16 Cherry St., Philadelphia. (10 


titles yearly.) Medical and nursing technical books. Royal- 
ties. Wendell H. Grenman. Invites competent Mss. 

Day (The John) Co., 62 W. 45th St., New York 19. (20-30 
titles yearly.) General publishers. Royalty basis. Invites 
Mss. 

Decker Press, The, Prairie City, Ill. (40 titles yearly.) 


Specialized publishers of poetry. Royalties; sometimes author’s 


expense. Invites Mss. Ervin H. Tax. 

De La Mare, (A. T.) Co., Inc., 448 W. 37th St., New York 
18. Garden books. Royalties. A. T. De La Mare, Jr. Does 
not invite Mss. 

Dentinger’s, 117 Hamilton Ave., 
titles yearly.) Specialized publishers of dog, cat, pet books, 
bloodlines of different breeds, novelties about dogs. Royal- 
ties, outright purchase. Invites Mss. Milo G. Denlinger. 

Dennison, (T. S.) & Co., 635 E. 22nd St., Minneapolis. (50 
titles yearly.) Plays and entertainment material. Outright 
purchase. M. Brings. Invites submissions. 

Desmond and Stapleton, 7 Seneca St., Buffalo 3, N. Y. 
(10 titles yearly.) General publishers of Catholic novels, 
non-fiction, religious books, 60,000. Invites Mss. Royalties. 
C. A. Brady. 

Devin-Adair Co. (The), 23 E. 26th St., 
titles yearly.) All kinds of non-fiction. 
Garrity. Invites Mss. Query. 

DeVorss & Co., Inc., 843 S. Grand Ave., 


Silver Springs, Md. (10 


New York 10. (10-15 
Royalties. Devin A. 


Los Angeles, Calif. 


(50 titles yearly.) Metaphysical, occult, 50,000 up. Royal- 
ties. Invites Mss. Douglas K. DeVorss. 

Dial Press, Inc., 461 4th Ave., New York 16. (40 titles 
yearly.) Serious novels, all types (50,000 to 100,000.) Non- 
fiction, adult; biography, history, philosophy, science, fine 
arts, anthologies. No light fiction. Royalties. George Joel. 
Invites Mss. Readings within 2 weeks 

Didier Publishers, 660 Madison Ave., New York 21. (40 to 
50 titles yearly.) Novels; non-fiction; religious books; trans- 
lations; games, novelties; juvenile fiction and non-fiction. 
Royalties. 


Diesel Publications, Inc., 192 Lexington Ave., New York 
16. Articles on diesel engine installations and related sub- 
jects. Outright purchase. Invites Mss. Brian P. Emerson; 
John Begley, Jr., Assoc. Ed. 

Dietz Press, Inc., 112 E. Cary St., Richmond 19, Va. (40-50 
titles yearly.) Novels, non-fiction, gift books, juveniles, tech- 
nical, poetry, historical and research, University publications. 
Royalties, outright purchase, or assistance to author, depend- 
ing on market prospects of material. Poetry published only at 
author’s expense. Usual royalty contract on fiction and pop- 
war biography. Send Mss. August Dietz, Jr., Pres. 


Dodd, Mead & Co., 432 4th Ave., New York 16. (125 titles 


yearly.) Novels 70,000 words up. Juveniles, ages 10 to 15. 
Non-fiction, adult and juveniles; travel, boigraphy, nature, 
essays, arts and crafts. Poetry; translations. Royalties. F. 
C. Dodd. Invites Mss. 


Dodge Publishing Co., 200 E. 37th St., 
Calendars and gift books. 


Donohue (M. A.) & Co., 711 S. Dearborn St., Chicago 5. 
Juvenile fiction and non-fiction. Reprints. Gift books. Reli- 
gious books. Does not solicit Mss. Outright purchase. Mar- 
cus A. Donohue. 

Dorrance & Co., Drexel Bldg., Philadelphia. (40-50 titles 
yearly.) Particularly interested in verse; also publishes. novels, 
non-fiction, technical books, religious books, juvenile fiction, 
and love fiction . Royalties. W. H. Dorrance 

Dorset House, Inc., 33 W. 42nd St., New York 18. (12 titles 
yearly.) Non-fiction; textbooks; popular psychology and in- 
spirational books; particularly interested in vocational self-help 


New York 16. Art 


how-to-do books. Royalties; outright purchase, occasionally 
author’s expense. N. L. Roberts. Mss. invited. 
Doubleday & Co., 14 W. 49th St., New York 20. (200-250 


titles yearly.) Novels; non-fiction; mysteries; juvenile fiction 
and non-fiction. Royalties. Invites Mss. 

Dover Publications, Inc., 1780 Broadway, New York 19. (15 
titles yearly.) Non-fiction, scientific books. Mainly royalties. 
Hayward Cirker. Query before submitting Mss. 


Drake (Frederick J.) & Co., 117 Green Bay Rd., Wilmette, 
Ill. Commercial art, mechanical, technical books; practical 
study and vocational training. Royalties. 

rake 


Dramatic Publishing Co. (The), 1706 S. Prairie Ave., Chica- 
go 16. (50-60 titles yearly.) Plays, especially 3-act plays 
suitable for high school, with one set, balanced cast or all 
women; one-act plays, especially contest plays; plays for 
young children, junior high; patriotic and religious plays; 


holiday plays; readings; general entertainment material. Out- 
right purchase, or on royalty basis. Reports in 2-3 weeks. 
The Dryden Press, Inc., 386 4th Ave., New York 16. Spe- 


cialized publishers of textbooks. 
cal books. Royalties. 


1949 


non-fiction, and mathemati- 
Stanley Burnshaw. (No 1949 report.) 


November, 


Duell, Sloan & Pearce, Inc., 270 Madison Ave., New York. 
(50-70 titles yearly.) Novels, non-fiction. Royalties. 


Duke University Press, College Station, Box 6697, Durham, 


N. C. (8-15 titles yearly.) Scholarly works. A. G. Brice, 
Ed. and Assoc. Dir. Royalties or author’s expense. 

Duncan Hines, Inc., 285 Madison Ave., New York 17. Spe- 
cialized publisher of Duncan Hines f books. 

Dutton (E. P.) & Co., Inc., 300 4th Ave., New York. (125 
titles yearly.) Novels of permanent literary value; mystery 
and detective fiction. Non-fiction: religion, travel, fine arts, 


biography, memoirs, belles lettres, history, science, psychology, 


psychics. child culture. Poetry. Textbooks and_ technical 
works if of general interest, translations, reference works. 
Juvenile fiction and non-fiction; fairy tales. Nich- 


Royalties. 
olas Wreden, Mss. Ed.; Marguerite Vance, Juv. Ed. 

Eerdman (William B.) Publishing Co., 255 Jefferson Ave., 
S. E., Grand Rapids, Mich. (60 to 80 titles yearly.) Religious 
works—non-fiction, novels. juvenile fiction, 15,000-100,000. 
Royalties, 10%, outright purchase. Query before submission. 

Edwards, (J. W.), 1745 S. State St.. Ann Arbor, Mich. (25 
titles yearly.- Technical books, reprints. Royalties, outright 
purchase. Invites Mss. Dr. B. A. Uhlendorf. 

Eldridge Entertainment House, Franklin, O. (30 titles year- 
ly.) Amateur entertainment; 1 and 3-act plays for children 
or adults; operettas, plays and entertainments for schools, 
churches and community groups. Outright purchase. H. C. 


Eldridge. Invites Mss. 

Eleska Studios, 190 Lexington Ave., New York. (10 titles 
yearly.) Juvenile non-fiction. Eleanor Eleska. Does not 
invite Mss. 

E'sevier Publishing Co., Inc., 215 4th Ave., New York 3. 
Technical books on physics, chemistry, biochemistry. 

Fairchild Publications, Inc., 7 E. 12th St., New York 2 


Non-fiction and technical books 
home furnishings, 30,000-50,000. 


(12 or more titles yearly.) 
covering textiles, fashions, 
Royalties. Henry Zwirner. 

Falmouth Publishing House, 4 Milk St., P. O. Box 168, Port- 
land, Me. (25 titles yearly.) Non-fiction, both adult and 
juvenile; poetry. Royalty, or a cooperative basis. Invites 
Mss. especially of New England interest. Leon Tebbetts. 

Farrar, Straus & Co., 53 E. 34th St., New York 16. Novels; 
non-fiction, poetry: translations, 60,000-75,000. Royalties. 
John Farrar. Invites Mss. 

Fell (Frederick), Inc., 386 4th Ave., New York 16. (12-15 
titles yearly.) Novels; non-fiction; juvenile fiction. (70.000 
words up.) Royalties. (Query first.) Frederick V. Fell. 
Invites Mss. 


Fideler Co., N. W. Grand Rapids 2. 


The, 40 Ionia Ave., 


Mich. (12 titles yearly.) Textbooks; juvenile fiction and 
non-fiction. Outright purchase. Does not invite submissions. 
L. G. Beattie. 


(World Book Encyclopedia, Child- 


Field Enterprises, Inc., 
subscription books only. 


craft). Specialized publishers of 
Does not invite Mss. J. Morris Jones. (No 1949 report.) 
Fine Editions Press, The, 227 E. 45th St., New York. (6-7 
titles yearly.) General publishers specializing in poetry. Usual 
volume, 64-48 pp. Gustav Davidson, Dir. 
Fleming Book Co., 728 Madison Ave., York, Pa. 
magic. Walker Fleming. 


Follett Publishing Co., 


Books on 


1255 S. Wabash Ave., Chicago. (20 


titles yearly.) Textbooks: elementary, high school, college. 
Royalties and outright purchase. Linton J. Keith. Invites 
Mss. 

Forbes (B. C.) & Sons Pub. Co., Inc., 120 5th Ave., New 


York 11. (6 to 12 titles yearly.) Specializes in business and 
financial non-fiction, textbooks, and technical books on invest- 
ing. Royalties. M. S. Forbes. Invites Mss. 

Fordham University Press, 441 E. Fordham Rd., New York 
58. Non-fiction; textbooks; science books; some religious. 
Royatlies; author’s expense for some special works. Inquire 
regarding submissions. Rev. Edwin A. Quain, S. J., Dir. 

French (Samuel) Inc., 25 W. 45th St., New York 19. Plays 
for Broadway, amateurs, Little Theatres, etc. Royalties or 
outright purchase. 

Friendship Press, 156 5th Ave., New York 10. (10 to 15 
titles yearly.) ks on world friendship. Religious books. 
Juvenile fiction, ages 6 to 12, non-fiction; no fairy tales. 
Outright purchase. Does not buy unsolicited Mss. 


Froben Press, Inc., 1776 Broadway, New York 19. 
books only. Ellen H. Ringer. 
Funk & Wagnalls Co., 153 E. 24th St., 


Medical 


New York 10. Non- 


fiction, adult; reference books, biography, travel, sociology, 
popular science. Royalties. Frank Egner. Invites Mss. 
Funk (Wilfred), Inc., New York. Non-fiction. Royalties 


or outright purchase. Invites submissions. Douglas Lurton. 


SUCCESSFUL CRITIC for 15 years 


WILL PERSONALLY JUDGE YOUR ae. i 
Monthly $7.50 or single criticism, ghosting, poetry, plots. 3 
Crit., $1 to 1M; $2 to 3M; $3 to5M. CHICAGO CLASS & CLUB. 


MY TECHNICAL LIBRARY 


1—WRITERS: HERE’S HOW! (Basic Technique)....... $1.00 
2—WRITERS: HELP YOURSELVES! (Formulas)....... 2.00 
3—WRITERS: LET’S PLOT! (Plots for everything).... 2.50 
4—WRITERS: MAKE IT SELL! (Advanced Technique)... 2.00 
5—WRITERS: LEARN TO EARN! (Advanced Orders). 2.50 
6—WRITERS; TRY SHORT SHORTS! (8 types explained) 3.00 
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Gabriel (Samuel) Sons & Co., 200 5th Ave., New York 10. 
(50 titles yearly). Juveniles, 3 to 8 years, up to 1000 words; 


cutouts, novelties, games and kindergarten pastimes, ideas, 
picture books. Outright purchase, occasionally royalties. Miss 
H. Isaacs. 

Gaer Associates, Inc., 133 W. 44th St., New York. Novels; 
non-fiction, translations; political books, 80,000-120,000. Roy- 
alties. Joseph Gaer. 

Garden City Publishing Co., Inc., Garden City, New York. 


Reprint fiction and non- 


(Affiliated with Doubleday & Co.) 
purchased. Royalties. 


fiction, juveniles. Few manuscripts 
Van H. Cartmell. 

Gilmary Society, 317 E. Fordham Rd., New York 58. 
cialized publishers of Catt.olic religious books. 


Ginn and Company, Statler Office Bldg., Boston. 
yearly.) Exclusively textbooks for schools and colleges. 
alties. J. B. Palmer. 

Glade House, 203 Alcazar Ave., Coral Gables 34, Fila. (4 
titles yearly.) General publishers of fiction, non-fiction, text- 
books, poetry, translations, juvenile fiction and non-fiction. 
Preferred length, not over 50,000 words. Advance and royal- 
ties; seldom outright purchase. Invites Mss. C. H. Corrigan. 


Globe Book Co., Inc., 175 5th Ave., New York. (10 titles 


Spe- 


(150 titles 
Roy- 


yeariy.) Non-fiction, textbooks; history, law, English, foreign 
language, science, mathematics, commerce. Specializes in 
texts and drill devices for elementary, high school, and col- 
lege use. Royalties. S. M. Polter. 


Gold Label Books, Inc., 257 4th Ave., New York 10. Novels; 
non-fiction; reprints; juvenile fiction and non-fiction. Roy- 
alties; outright purchase. Requires permission for submission. 

Goodheart, Willcox Co.. 1321 S. Michigan Ave., Chicago, Il. 
(3-10 titles yearly.) Textbooks, technical books. Royalties. 
Invites Mss. Floyd Mix, Pres. 

Gramercy Publishing Co., 419 4th Ave., New York 16. (24 
titles.) Light fiction, 60,000 to 65,000 words; love stories. 
$150 pre-publication advance, plus royalties over 2500 copies. 
Alice Sachs. Invites Mss. 

Grayson Publishing Corp., 381 4th Ave., New York 16. 
(About 10 titles yearly.) General publishers. Novels; text- 
books; non-fiction; reprints. Royalties or outright purchase. 
Invites Mss. Mr. Schwartz. 


Greenberg: Publisher, 201 E. 57th St., New York. (30 titles 
yearly.) Novels; non-fiction; a few reprints; juvenile non- 
fiction; games and novelties. Royalties. E. W. McDowell. 


Invites Mss. 

Gregg Publishing Co., 270 Madison Ave., New York 16. 
(60 titles yearly.) Commercial education textbooks and arti- 
cles. Royalties, outright purchase. Robt. L. Slaughter. 

Gregg Publishing Co., (The), 270 Madison Ave., New York 
16. Specialized business texts. 10° royalties. Invites Mss. 
Clyde Blanchard. 

Gresham Press, (The), 11 Broadway, 
eral publishers of non-fiction novels. 
Mss. V. Ivanovic. 

Greystone Press, 100 6th Ave. 
yearly.) Specialized publishers of 
and popular reference works, 300 pp. 
outright purchase. Invites Mss. Frederick Drimmer. 

Grosset & Dunlap, 1107 Broadway, New York 10. Publish- 
ers of reprint editions, juvenile fiction and non-fiction, brief 
picture books, novel-length sports fiction and mysteries for 


New York 4. 
Royalties. 


Gen- 
Invites 


New York 13. (10 titles 
books of practical utility 
or more. Royalties; 


boys and girls. Bernard Geis, Ed. Dir.; Ann Hagan, Juvenile 
Ed. Royalties. Invites Mss. 

Hafner Publishing Co., Inc., 31 E. 10th St., New York 3. 
(10 titles yearly.) Non-fiction; textbooks; technical books; 
translations; reprints. Royalties and outright purchase. Oc- 
casionally requires authors to defray cost of publication. 
Does not invite Mss. 

Haldeman-Julius Publications, Girard, Kans. (450 titles 


yearly.) Publishers of Little Blue Books and larger books— 
novels; non-fiction; popularized science; occasionally transla- 
tions. Outright purchase. Mss. purchased only by arrange- 
ment. 


(60 titles yearly.) 
Roy- 


Hale (E. M.) and Co., Eau Claire, Wis. 
Textbooks in elementary school field; juvenile reprints. 
alties. Does not invite Mss. E. M. Hale, Pres. 


Hallier, (Paul B.), Inc., Medical Book Dept., c/o Harper & 
Bros., 49 E. 33d St., New York. Medical books. Invites Mss. 
Brian M. Heald. 


Hammond (C. Inc., 
titles yearly.) Geographical 
purchase. George M. Davis. 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume publica- 
tion, and in anthology and other poetry contests. 
This nationwide record improves constantly. 

For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification 
at New York University and William and Mary College. 
Most of my work with private pupils, ranging from be- 
ginners to Pulitzer Prize winners is done by correspond- 
ence. My Unabridged Rhyming Dictionary ($3.60), Com- 
plete Book of Scansion ($3.60), and Poets’ Handbook 
($1.60) are now standard. Why neglect longer the many 
profits from versification? Write today; you are unfair 
to yourself to delay longer. Send $1 for trial criticism 


of 1 poem. 
BOZENKILL 


CLEMENT WOOD DELANSON, N. Y. 


York. (12 
Outright 


305 E. 63d St., New 
books. Invites Mss. 


Harcourt Brace & Co., 383 Madison Ave... New York. (100 
titles yearly.) Novels. Non-fiction; biography, history, gen- 
eral literature. Children's books. Textbooks, college and high 
school. Royalties. Invites Mss. Trade, Robert Giroux; Text, 
James Reid; Juvenile, Margaret McElderry. 


Harper & Brother, 40 E. 33d St., New York 16. (200 titles 
yearly.) Novels. Non-fiction, adult and juvenile; science, 
religion, travel, biography, popu'ar history, etc. Textbooks; 
medical, business, industrial monographs. Juveniles, all ages; 
fairy tales. John Fischer. editorial director. Juvenile editor, 
Miss Ursula Nordstrom; business, Ordway Tead; college text- 
books, . J. Tyler; high-school textbooks, Nathan Nea!: 
religious, Eugene Exman; medical, Paul B. Hoeber. Royal- 
ties. 


~~ Co., The, 93 Hunter St., S.W., Atlanta, Ga. 
ooks. 


Hart Publishing Co., 43 W. 57th St., New York 10. (10 titles 
yearly.) Juvenile non-fiction. Outright purchase. Caroline 
Horowitz. Query before submission. 


Hartsdale House, 220 W. 42nd St., New York 18. Reprints. 
Reissues of standard classics. Royalties. Outright purchase. 
J. M. Baruch. 

Harvard University Press, 44 Francis Ave., Cambridge 38. 
Mass. (90 titles yearly.) Scholarly books, non-fiction in all 
fields. Royalties. 

Hastings House, 41 E. 50th St., New York 22. (30 titles 
yearly.) Regional, photographic, non-fiction. Invites Mss. 

Heath (D. C.) & Co., 285 Columbus Ave., Boston 16. (80 
titles yearly.) Textbooks, technical works for schools, colleges. 
Royalties. Jose Padin. Invites Mss. 

Hebrew Publishing Co., 77 Delancey St., New York. 
books and religious books. Royalties. Invites Mss. 

Henley (Norman W.) Publishing Co., 254 W. 54th St., New 
York 19. Technical books only. 

Herder (B.) Book Co., 15 and 17 S. Broadway, St. Louis 2, 
Mo. (12 titles yearly.) Catholic non-fiction; biography, history, 
science, education, religion. Textbooks. Royalties. 

Hermitage House, Inc., 1 Madison Ave., New York. (10 
titles yearly.) Non-fiction. Royalties. Invites Mss. 

Hever (The) Publishing Co., Drawer 551, Cedar Rapids, Ia. 
(40-50 titles yearly.) (‘‘All the good titles we can get each 


Law 


Text- 


year.’’) 1- and 3-act plays. Outright purchase. Invites sub- 
missions. Edward I. Heuer. 

Hillhouse Press, 23 Webb St., New Haven 11, Conn. Books 
on science, medicine, only. Mark Keller. 

Hinds, Hayden, & Eldredge, Inc., 105 5th Ave., New York 
3. (10-15 titles yearly.) Publishers of school books. Royal- 
ties. Invites Mss. Dr. Samuel Smith. 

Holiday House, 513 Ave. of the Americas, New York. (8-15 


titles yearly.) Juvenile fiction, non-fiction; translations; re- 


prints. Royalties. Vernon A. Ives. 

Hollow Tree House, Merchandise Mart, Chicago, Ill. (2-4 
titles yearly.) Games, novelties, juvenile fiction, 1000-4000. 
Royalties, outright purchase. Dona'd J. Mazer. Does not 
invite Mss. 


Holme Press, Inc., 381 4th Ave., New York. General pub- 
lishers of novels and non-fiction. Art and craft books. Bryan 
Holme. 

Holt (Henry) & Company, Inc., 257 4th Ave., New York 10. 
(100-150) Novels, all types. Juvenile fiction and non-fiction. 
Poetry. High-school and _ college textbooks; translations. 
Royalties. Edgar T. Rigg, president; Gilbert Loveland, high 
schoo] Dept.; R. H. MacMurphey, College Dept.; Wm. E. 
Buckley, trade Dept. 

Houghton Mifflin Company, 2 Park St., 
titles yearly.) Novels and non-fiction, all types. Textbooks, 
technical works, classical collections, reference works. Juve- 
nile fiction and non-fiction, ages 3 to 16. Paul Brooks. 

Howell, Soskin Publishers, Inc., 17 E. 45th St., New York. 
(40 titles yearly.) Novels and non-fiction, both adult and 
juveniles. Preferred length limit, 100,000. Royalties. Invites 
Mss. William Soskin. 

Humphries (Bruce), Inc., 30 Winchester St., Boston. Novels, 
non-fiction textbooks, poetry, plays, games, reprints, religious 
books, juvenile fiction and non-fiction, etc. Royalties, out- 
right purchase, author’s expense. Edmund R. Brown. 


Boston 7. (200 


Infantry Journal, 1115 17th St., N. W., Washington, D. C. 
(6-12 titles yearly.) Original articles. Translations, reprints 
of works on military subjects. Royalties. Invites Mss. Col. 
Joseph I. Greene, 

Institute of Pacific Relations, 1 E. 54th St., New York 22. 
(8-12 titles yearly.) Specialized publishers of non-fiction 
books on Pacific and Far Eastern affairs. Invites Mss., par- 
ticularly for journals, Pacific Affairs and Far Eastern Survey. 
Royalties; sometimes author’s payment. W. L. Holland. 


International Publishers, 381 4th Ave., New York 16. (30 


titles yearly.) Novels. Non-fiction, adult; history, philosophy, 
politics, sociology, education, economics; specializes in hooks 
from Marxian viewpoint. Translations. Royalties. 


International Textbook Co., Scranton, Pa. (25 to 30 titles 
yearly.) Trade, technical, business, college and high schoo! 
Each department has its own editor. Royalties. 

Interscience Publishers, Inc., 215 4th Ave., New York 3 
(25 titles yearly.) Specialized publishers of technical books 
on chemistry, biochemistry, physics, mathematics, reference 
monographs, advanced texts. Does not invite Mss. Royalties 

Iowa State College Press, Ames, Ia. (15 titles yearly.) Non- 
fiction, textbooks, reference books in fields of science, agri- 
culture, engineering, veterinary, home economics, and books 
of regional nature about Iowa and Middle West. Marshal! 
Townsend. Invites Mss. 


The Author & Journalist 
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Iruquois Publishing Co., Inc., Iroquois Bldg., Syracuse, N. Y. 
(3-5 titles yearly.) Specialized publishers of textbooks 600 p. 
Royalties, outright purchase, sometimes author’s expense. 
John V. P. Southworth. 

Irwin (Richard D.) Inc., 3201 S. Michigan Ave., Chicago 16. 
(15 titles yearly.) Specialized publishers of college textbooks 
in economics, accounting, and books for industry. Royalties. 


Richard D. Irwin. Invites Mss. 
Island Press, 470 W. 24th St., New York 11. (8-12 titles 
yearly.) Non-fiction; social science; religious; poetry; plays; 


readings; juvenile fiction and non-fiction. Royalties, and 
profits. Cooperative publishing company owned by its author- 
members. At least 3 members of Press must approve Mss. 


Submissions invited. 


Jewish Publication Society of America, 222 N. 15th St., 
Philadelphia. (6 titles yearly.) Jewish subjects. Novels; non- 
fiction, adult and juvenile, 100,000 words. Textbooks; volumes 
of short-stories, poetry, plays; translations. Juveniles; fairy 
tales. Royalties or outright purchase. Dr. Solomon Grayzel. 


Johns Hopkins Press, Gilman Hall, Homewood, Baltimore 18, 
Md. (15-20 titles yearly.) Non-fiction; scientific, history, 
practical science, political economy, medicine, general books. 
Does not solicit Mss. 


Jonathan Press, Inc. (The), 570 Lexington Ave., New York 
22. (6 titles yearly.) Reprint publishers. Royalties. Joseph 
W. Ferman. Invites mystery and Western books for reprint. 

Jones (Carl W.), Publishers of Magic, 809 New York Life 
Bldg., Minneapolis, Minn. (1 title yearly.) Specialized pub- 
lishers of books on magic and conjuring. Royalties. Invites 
Mss. Carl W. Jones. 

Jones (Marshall) Co., Francestown, N. H. (5-10 titles year- 
ly.) Non-fiction; books that appeal to a special market, no 
minimum. Prefers preliminary summary. Royalties; occa- 
sionally author’s expense. Clarence E. Farrar, Mng. Director. 


Judd (Orange) Publishing Co., Inc., 15 E. 26th St., New 
York 10. (12-15 titles yearly.) Agricultural, garden, handi- 
craft works, pets, textbooks. Royalties; sometimes author's 
expense. 

Judson Press (The), 1703 Chestnut St., Philadelphia 3. (10 
titles yearly.) Religion, religious education, Baptist history, 
occasional collections of stories. Length, 35,000 to 60,000. 
Royalties only. Inquire of Book Editor before submitting Mss. 


Judy Publishing Co., 3323 Michigan Blvd., Chicago 16. (30 
titles yearly.) Dog books principaily. Not in market for 
Mss. Royalties. Will Judy. 


Kaleidograph Press, 624 N. Vernon Ave., Dallas 8, Tex. (15 
to 20 titles yearly.) Books on poetry and poetry writing; 
books of verse. Royalties or cooperative basis. Annual con- 
test for poetry books. hitney Montgomery. 

Kenedy (P. J.) & Sons, 12 Barclay St., New York 8. (15 
titles yearly.) Catholic novels, non-fiction, textbooks, reli- 
gious books. Royalties. Thomas B. Kenedy. Invites Mss. 

King’s Crown Press (a division of Columbia University 
Press), 2960 Broadway, New York 27. (About 35 titles yearly.) 
Educational publishers. Text-books. Research; higher educa- 
tion; translations. Royalties, or cooperative basis. Invites 
submission only of educational Mss. 

Knopf (Alfred A.), Inc., 501 Madison Ave., New York 2z. 
(100 titles yearly.) Novels, high quality. Non-fiction, not too 


technical. Juveniles. College socia! sicence textbooks. Roy- 
alties. Invites Mss. 
Knox (John) Press, 8 N. 6th St., Richmond 9, Va. (15 titles 


yearly.) Religious books only. Royalties. Invites Mss. 


Laidlaw Brothers, 328 S. Jefferson St., Chicago; 221 4th Ave., 
New York; 609 Mission St., San Francisco; 707 Browder St., 


Dallas, Tex.; 441 Peachtree St., N. E., Atlanta, Ga. (30-50 
titles yearly.) Educational books. Royalties. John Laidlaw. 
Lantern Press, Inc., 257 4th Ave., New York 10. (12 titles 


Novels, non-fiction, juvenile fiction and non-fiction. 
A. L. Furman. Mss. invited only after corre- 


yearly.) 
Royalties. 
spondence. 
Lawyers-Cooperative Publishing Co., Aqueduct Bldg., Roch- 
ester 3, N. Y. Specialized publishers of law books. Royalties. 
Lea & Febiger, 600 S. Washington Sq., Philadelphia 6. (25 


titles yearly.) Textbooks; medical, dental, pharmaceutical, 
nursing, veterinary science, agriculture, general scientific 
books. Royalties, 10%. Invites Mss. 

Lear Publishers, Inc., 105 E. 15th St., New York. (10 
titles yearly.) General non-fiction publishers. Royalties, 
outright purchase. Invites Mss. A. M. Krich. 

Lippincott (J. B.) Company, 227 S. 6th St., Philadelphia; 


521 5th Ave., New York. (75 to 100 general titles yearly.) 
Novels, all types. Juveniles (25,000 to 75,000), up to 16 years; 
rarely fairy tales. Non-fiction. adult and juvenile, all types. 
Textbooks. Specializes in biography, history, art, fiction, edu- 
cational and medical works. Rarely poetry or essays. Royal- 


ties. George Stevens; Bertram Lippincott; Lynn Carrick; Tay 
Hohoff; Helen Dean Fish. (Juv. Ed.) 

Little, Brown & Co., 34 Beacon St., Boston. (75-90 titles 
yearly.) Novels; biographies; historical works; cook books; 


Ed.-of-chief of general books, 
address Editor. Royalties. 


popular non-fiction; juveniles. 
Angus Cameron. Also legal works; 
Invites Mss. 

Liveright Publishing Corp., 386 4th Ave., New York 16. (18 
titles yearly.) Novels, non-fiction, adult and juvenile (over 
60,000 words.) Royalties. Arthur Pell. Requests letter be- 
fore sending Mss. 

Longman’s Green & Co., Inc., 55 5th Ave., New York, 215 
Victoria St., Toronto. (100 to 200 titles yearly.) Novels, few, 
carefully selected. Juveniles, 6 to 18 years; historical or 
present-day types. Textbooks. Non-fiction; biography, science, 
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technical and _ reference books. 
Plays; three-act comedies, 10 to 12 characters. Royalties. 
General Mss., Edward E. Mills, Jr.; College textbooks, R. L. 
Straker; Juveniles. Bertha Gunterman; Religious books, Julia 
Kernan; Plays, G. M. Overacker. 


Lothrop, Lee & Shepard Co., 419 4th Ave., New York 16. 
Juvenile fiction and non-fiction, up to 50,000. Royalties. 
Invites Mss. Miss Beatrice Creighton. 

Louisiana State University Press, Baton Rouge 3, La. (12 
titles yearly.) Non-fiction, technical books, translations, 40- 
125,000 words. Royalties. M. M. Wilkerson. Invites Mss. 

Loyola University Press, 3441 N. Ashland Ave.; Chicago 13. 
(2 or 3 titles yearly.) College and high school textbooks. 
Royalties. Florence H. McIntosh. Invites Mss. 


philosophy, travel, essays, 


MacDonald & Co., Ltd., Room 220, 37 Madison Ave. at 26th 
St., New York. (London office: 13 Ludgate Hill, London E. C. 
4, England.) (Approx. 100 titles yearly in England.) Novels; 
non-fiction; textbooks; technical books, 100,000 words. Royal- 
ties; possibly outright purchase. H. E. Taylor. Invites Mss. 


Macmillan Co. (The), 60 5th Ave.. New York . (Over 500 
titles yearly) Books in every field. Novels (60,000 up), non- 
fiction (50,00 up), adult and juvenile; biography, economics, 
travel, scientific, religion, world problems. Textbooks; science. 
Verse, translations, classical collections, reprints. Juveniles, 
me ages. Royalties. Harold S. Latham; Doris S. Patee, juve- 
nile. 


Macrae, Smith Company, 225 S. 15th St., Philadelphia 2. 
(30 titles yearly.) Novels, juveniles, all ages. Non-fiction, 
adult; biography, travel, nature. Gift books. Royalties or 


outright purchase. Edward Shenton. 


McBride & Co., Robert M., 419 4th Ave., New York 16. 
Fiction, travel, biography, popular science, juveniles, decora- 
tion, arts. Query. 

McCormick-Mathers Publishing Co., P.O. Box 2212, Wichita 
i Kans. Textbooks, work books only. Royalties. Invites 

Ss. 

McGraw-Hill Book Co., 330 W. 42nd St., New York. (250 
titles yearly.) Non-fiction, adult, science, social science; po- 
litical science, agriculture, business, economics, engineering. 
Textbooks. Royalties. 

McKay (David) Company, 
(40-50 titles yearly.) 
popular technical 


116 S. 7th St., Philadelphia 6. 

Juveniles, all ages. Scientific, business, 
books, classical collections, dictionaries, 
games and novelties. Royalties—10 per cent of retail price; 
outright purchase. Not accepting Mss. 


McKnight & McKnight Publishing Co., 109-11 W. Market 


St., Bloomington, Ill. Technical books; textbooks. C. A. 
Roper. Invites Mss. 
McLoughlin Bros., Inc., 45 Warwick St., Springfield 1, 


Mass. (80 to 100 titles yearly.) 
Specializes in reading, toy, and novelty books, 
words. Outright purchase. Invites Mss. 


McNaughton (Wayne L.) Inc., Box 4033, Village Station, 
Los Angeles 24. (5-10 titles yearly.) General publishers of 
novels, non-fiction, textbooks, religious books, plays, readings, 
poetry, juvenile fiction and non-fiction. Royalties. Invites 
Mss. but now has 3 years requirements on hand. Wayne L. 
McNaughton. 

Mennonite Publishing House, Scottdale, Pa. Specialized pub- 
lishers of denominational religious articles and religious books. 
Does not invite Mss. 


Meredith Publishing Co., 1716 Locust St., Des Moines, Iowa. 
Publishers of books and pamphlets on home, rural, and farm 


Juvenile fiction, all ages. 
000-5000 


= Outright purchase. Frank McDonough. Invites 
ss. 
Merit Publications, 80 Warren St., New York 7. (2-3 titles 


yearly.) Specialized publishers of books on self-improvement, 
diet, health. Invites Mss. Royalties. G. P. Anthony. 
Merriam (G. & C.) Co., 47 Federal St., Springfield 2, Mass. 
Dictionaries only. 
Merrill (Charles E.) Co., Inc., 11 W. 42nd St., New York 
18. (10-30 titles.) Elementary and high school textbooks. 
Royalties or outright purchase. W. C. Blakey. Invites Mss. 


Messner, Julian, Inc., 8 W. 40th St., New York. Novels, 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
Twenty years’ editorial experience 
qualifies me to give expert assist- 
ance with short’ stories and 
novels. I am helping other writers 
en sales—I can help YOU make 
sales! 


EXTREMELY MODERATE RATES 


FREE READING AND REPORT 


on one short story if you men- 
tion The Author & Journalist. 


Special Courses in Writing Short 


Stories—Writing for the Juvenile 
Magazines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 
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non-fiction, juvenile fiction and non-fiction biographies. Roy- 


alties. Kathryn G. Messner. 

Metzei Publishing Co., Inc., 525 S. Spring St., Los Angeles. 
(10 titles yearly.) Textbooks; trade, useful, technical works. 
Royalties. M. G. Metzel. Invites Mss (No 1949 report.) 

Military Service Publishing Co., Harrisburg, Pa. Military 
textbooks and technical books, hunting and shooting. Royal- 
ties and outright purchase. Joseph K. Sweet (Brig. Gen. 
Retd.). 

Mill (M. 8S.) Co., Inc., 425 4th Ave., 
20 titles yearly.) Well-written novels, 
and non-fiction. Royalties. Invites Mss. 

Modern Library, Inc., 457 Madison Ave., 
titles yearly.) Reprint novels, non-fiction. 
Commino. 

Moody Press, 153 Institute Place, Chicago 10. (10-20 titles 
yearly.) Specializes in religious books. Particularly interested 
in Christian fiction; Christian textbooks; juvenile Christian 
fiction and non-fiction. (32-page booklets, 48-128-400-page 
books.) Royalties; occasiona!ly outright purchase. K. N. Tay- 
lor. Invites Mss. 

Morehouse-Gorham Co., 14 E. 4ist St., New York. 
yearly.) Textbooks and religious books, 50-60,000. 
royalties. C. P. Morehouse. Invites Mss. 

Morrow (William) & Co., Inc., 425 4th Ave., New York 16. 
(50 or more titles yearly.) Novels, 70,000 words up, literary 
and popular; mystery stories. Non-fiction; biography, history, 
economics. Juveniles. Translations. Royalties. Frances Phil- 
lips. 

Mosby (The C. V.) Co., 3207 Washington Blvd., St. Louis 3. 


New York 16. (10 to 
mysteries, (60-75,000); 
John C. Willey. 
New York. (12 
Royalties. Saxe 


(10 titles 


10%, 


(35, titles yearly.) Medical, dental, pharmacy, nursing, psy- 
chology, surgery books; college texts. 10% royalties, rarely 


author’s expense. 

Muhlenberg Press (United Lutheran Publication House), 1228 
Spruce St., Philade!phia 7. (20 titles yearly.) Non-fiction, 
in which religion is uppermost; religious books; translations; 
50,000-100,000 words. Royalties. Dr. G. Elson Ruff. Invites 
Mss. 

Murray & Gee, Inc., 3630 Eastham Dr., Culver City, Calif. 
(12-20 titles yearly.) Non-fiction and popular technical. Roy- 
alties. D. W. Gee. Query appreciated. 

Murray Hill Books, Inc., Technical Division, 232 Madison 
Ave., New York 16. Textbooks covering radio, electronics, 
electricity and other technical or practical subjects. Royal- 
ties. George Wiley. Invites Mss. 

239 S. American St., 


National Publishing Co., Philadelphia. 


Biblical or religious subjects on assignment basis 
Keyes. 
Naylor Co., 918 N. St. Mary’s St., San Antonio, Tex. (20 


lore, with emphasis on Texas 
textbooks; transla- 
Royalties. Joe O. 


titles yearly.) History, legend, 
and the Southwest. Novels: non-fiction; 
tions; juvenile fiction and non-fiction. 
Naylor. 

Nelson (Thomas) & Sons, 385 Madison Ave., New York 17. 
(6-8 titles yearly.) Juvenile, non-fiction. Medical encyclo- 
pedia. List complete for 1949. A few religious books, 35,000- 
50,000. Royalties. Muriel Fuller. 

New American Library of World Literature, 245 5th Ave., 
New York 6. (Formerly Penguin Books.) (60-70 titles yearly.) 
Non-fiction, reprints, 60-80.000. Publishes originals on com- 
mission on science, arts, philosophy, politics. Royalties. In- 
vites Mss. Vidor Weybright. 

New Directions, 333 6th Ave., 


New York. (50 titles yearly.) 


General publishers, novels, non-fiction, textbooks, poetry. 
Royalties. James Laughlin. 
Newman Press, The, Westminster. Ind. (50 titles yearly.) 


Specialized publishers of Catholic novels, religious books, 


translations, reprints. Royalties. Invites Mss. John J. 
McHale. 

Newson & Co., 72 5th Ave.. New York. Textbooks. Royal- 
ties. H. C. Clingen. 

Newton Publishing Co., 114 E. 32nd St., New York. (Dec. 
lIst—31 E. 10th St., New York 3). Scientific books 


New York University Press, Washington Square, New York 


3. (4-5 titles yearly.) Scholarly books. Royalties. Jean B. 
Barr. Invites Mss. 
Noble & Noble, Publishers, Inc., 67 Irving Pl., New York 3. 


(10 to 12 titles yearly.) School and college textbooks. Roy- 


alties. J. Kendrick Noble. Invites Mss. 

Northwestern Press (The), 2200 Park Ave., Minneapolis, 
Minn. Entertainment material; plays for high-school, college, 
societies, amateur production. Outright purchase. M. 
Brings. 

Norton (W. W.) & Co., 101 5th Ave., New York 3. (50 


titles yearly.) Music, politics, medicine, economics, etc. Col- 
lege textbooks; scientific books; an occasional novel. Royal- 
ties. Geo. Brockway. Invites Mss. 

Oakridge Press, 2030 Park Ave., Baltimore 17, Md. (3 to 5 


titles yearly). Non-fiction, technical textbooks and scientific 
books for the laity, 300 to 400 pages. Royalties or outright 
purchase. Robert V. Seliger, M. D. 


Oceana Publications, 461 W. 18th St., New York. (20 titles 


yearly.) Law books. Dr. Dittmar. 

Odyssey Press, 385 4th Ave., New York 16. (10-15 titles 
Ae Textbooks, mainly college. Royalties. Edgar D. 
Hellweg. 


Oxford Book Company, Inc., 222 4th Ave., New York 3 
Concise high-school textbooks, visual aid texts, review books, 
drill books, work-books, educational devices. Invites submis- 
sion of Mss. Royalties. M. H. Kessel. 


Oxford University Press, 114 5th Ave., New York ll. (250 
titles yearly.) Non-fiction; biography, music, medicine. Text- 
books, classical collections, dictionaries, Bible sciences, Juve- 
nile fiction and non-fiction. Royalties. Philip Vaudrin, Trade 
Ed. 

Pacific Books Publishers, Box 558, Palo Alto, Calif. Non- 
fiction covering Pacific Ocean area, and West Coast, U. S. A.; 
College textbooks. S. M. Croonquist. 

Page (L. C.) & Co., 53 Beacon St., Boston 8, Mass. General 


publishers of novels, non-fiction, juvenile fiction and non- 
fiction, 25-80,000. Invites submission of typewritten Mss. only 
if they have merit. (No reply to 1949 questionnaire.) 


Pamphleteers, Inc., 1151 S. Broadway, Los Angeles 15. Par- 
ticularly interested in limited government and economic lib- 
erty. Not interested in submission at this time. James C. 
Ingebretson. 

Pantheon Books, 
(15 titles yearly.) 
lations. Royalties. 
naire.) 

Pauper (Peter) Press, 629 McQuesten Parkway, Mount Ver- 
non, N. Y. Reprints of classics only. 

Peggy Cloth Books, 109 Worth St., New York 13. Specialized 
publishers of washable cloth picture books for youngsters 1 
to 3 years old. Outright purchase. Invites Mss. 

Penn Play Co., Plymouth, Mass. 1- and 3-act plays. 
right purchase. Invites Mss. Miss T. Reale. 

Pergande Publishing Company, 3331 N. Bartlett Ave., Mil- 
waukee 11, Wis. (2-3 titles yearly.) Technical and non- 
technical textbooks, Civil Service Preparatory material, 64 to 


Inc., 41 Washington Sq., New York 12. 
Novels, non-fiction, religious books, trans- 
Helen Wolff. (No reply to 1949 question- 


Out- 


160 pages, staff- prepared. 

Phoenix Press, 419 4th Ave., New York 16. (60 titles year- 
ly.) Ranch Western novels, romances, sophisticated love 
novels, mysteries, 60-65,000 words. Outright purchase, royal- 
ties. Miss A. Sachs. 

Pilgrim Press (Congregational), 14 Beacon St., Boston 8. 


(12 titles yearly.) Publishers of religious books, juvenile fic- 
tion and non-fiction. Invites Mss. Royalties. Geo. M. Gib- 
son. (No reply to 1949 questionnaire.) 

Pitman Publishing Corp., 2 W. 45th St., 
(30-40 titles yearly.) Textbooks; scientific, technical, arts- 
and-crafts, vocational, commercial, educational, business; 
technical works; photography. Royalties. Invites Mss. 

Platt & Munk Co. (The), Inc., 200 5th Ave., New York. 
(15 to 30 titles yearly.) Juvenile fiction, non-fiction, 1000- 
3000. ages up to 12. Educational books. Outright purchase. 
A. H. Munk. (No reply to 1949 questionnaire.) 

Plays, Inc., 8 Arlington, Boston, Mass. (3-5 titles yearly.) 
Anthologies of plays, book length collections, school age chil- 
dren. Royalties. Invites Mss. A. W. Burack. 

Pocket Books, Inc., 1230 6th Ave., New York 20. (96 titles 
yearly.) Reprints for pocket-book series. No submissions. 

Popular Library, Inc., 10 E. 40th St., New York 16. (50 
titles yearly.) Reprints of pocket-size editions only direct 
from publishers. 

Popular Mechanics Press, 200 E. Ontario St., Chicago 11. 
(6 titles yearly.) Specializes in technical books, 100-200 pages. 
Royalties. U. N. Guess. Invites Mss. 

Popular Science Publishing Co., 363 4th Ave., 
10. Popular science and outdoor books. 

Prang Co., Publishers, Sandusky, Ohio, and 1185 Amsterdam 


New York 19. 


New York 


Ave., New York 1. (3-4 titles yearly.) Technical books on 
art, crafts, and home economics; textbooks. Royalties and 
outright purchase. 

Prentice-Hall, Inc., 70 5th Ave., New York 11. (150-200 
titles yearly.) Biography, history, travel, non-fiction, occa- 
sional fiction titles. Colleges and high school textbooks in 
fie'ds of liberal arts, sciences, commerce. Legal and quasi- 


legal books; looseleaf tax and legal services. Business books. 
Royalties. Invites Mss. 

Princeton University Press, Princeton, N. J. (50 titles 
yearly.) Scholarly books. Royalties, occasionally author’s 
expense. Datus S. Smith, Jr. Invites Mss. 

Printers’ Ink Publishing Co., Inc., 205 E. 42nd St., New 
York 17. Business books, emphasis on advertising, merchan- 
=. by people in field. Royalty. Kenilworth H. Mathes, 
Mer. 


Story: $2.50. 
ROBERT OBERFIRST, Literary Agent 


SELL YOUR SHORT-SHORTS, SERIALS, ARTICLES, COLUMNS, POEMS 
$50, $100, $300, are some of the prices paid for published short-shorts. 
you think should sell, by all means let me try it for you in the current popular markets. Markets are also wide 
open for all types of serials and novels, syndicate columns and verse fillers. 
short-shorts up to 2,000 words; $3 from 2,000 to 5,000 words; serials and novels, $10; articles and columns, $3 
up to 3,000 words; poems, $1 each. Sales commission 10% on American, 15% Canadian, 20% on foreign sales. 
Author: Technique Sells the Short-Short: $2.00, Short-Short Stories: $2.00; Co-Author: Writing the Short-Short 


If you have written a short-short which 


Reading and handling fees: $2 for 


P.O. BOX 539, OCEAN CITY, NEW JERSEY 


The Author & Journalist 
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2153 Florida Ave., N.W., Washington 8, 
Dp. C. (15 titles yearly.) Non-fiction and textbooks to 100,000 
words. Royalties and outright purchase. L. M. Eaton. In- 
vites Mss.. (No reply to 1949 questionnaire.) 


Pustet (F.) Company, Inc., 14 Barclay St., New York. (5-10 
titles yearly.) Roman Catholic religious books. Royalties; oc- 
casionally author’s expense. Invites Mss. 


Putnam’s (G. P.) Sons, 2 W. 45th St., New York. (125 to 
150 titles yearly.) Novels, a'l types (80,000-125,000). Non- 
fiction: world affairs, biographies, reminiscences, travel, sci- 
ence, exploration, etc. Juvenile fiction and non-fiction. Trans- 
lations. Royalties. Kennett L. Rawson, Ed.-in-chief; Wallace 
G. Hanger, Marjorie Mayer. 


Progress Press, 


Querido, Inc., 48 E. 43d St., New York 17. 
lishers of fiction, non-fiction, and translations. 
given. 


Quinn Publishing Co., 
ly.) Adventure, Western, mystery novels, 
Advance with royalty or outright purchase. 
sions from published authors. J. L. Quinn. 


General pub- 
Terms not 


Inc., Kingston, N. Y. (24 titles year- 
50,000. Reprints. 
Invites submis- 


Rand McNally & Co., 536 S. Clark St., Chicago 5. (25-50 
titles yearly.) Juvenile fiction and non-fiction, all ages. 
Textbooks. Adult non-fiction. Religious books. Royalties, 


outright purchase. Arleigh R. Hough. Mary Alice Jones. 


Invites Mss. 


Random House, Inc., 457 Madison Ave., New York. (100 
titles yearly.) Non-fiction, fiction, adult and juvenile; plays; 
poetry; translations, juvenile non-fiction; 65-150,000. Royal- 
ties. Saxe Commins, Harry E. Maule, Robert N. Linscott, 
Louise Bonino. Invites Mss. 


Regnery Co., Henry, 20 W. Jackson Blvd., Chicago 4, Ill. 
(16 titles yearly.) Specialized publishers of philosophical, his- 
torical religious, translations, poetry books. Royalties. In- 
vites Mss. Henry Regnery. 


Reilly & Lee Co., 325 W. Huron St., Chicago. (10 titles 
yearly.) Adult popular non-fiction, 40,000 up. Juvenile 
educational fiction and non-fiction. Royalties. Invites Mss. 


Query. 


Reilly (The Peter) Co., 131 N. 13th St., Philadelphia 7. 
(3 titles yearly.) Educational, medical textbooks; religious 
(mostly Catholic) books. Royalties; outright purchase; au- 
thor’s expense. 


Reinhold Publishing Corp., 
(30 titles yearly.) Textbooks, 


330 W. 42nd St., New York. 
technical works on chemistry, 
physics, metallurgy, architecture and drawing. 500-800 pp. 
Royalties. G. G. Hawley, Jeffrey Livingstone. Invites Mss. 

Revell (Fleming H.) Co., 158 5th Ave., New York 10. (50-60 
titles yearly.) Principally religious books, but some books of 
a more general nature including biographies, history, self- 
help. Royalties. Juvenile non-fiction. William R. Barbour, 
Pres. Invites Mss. 

Rider (John F.) Publisher, Inc., 404 4th Ave., New York 
16. (4-6 titles yearly.) Specialized publishers of radic text- 
books and technical books; translations. Preferred lengths, 
75,000 and 15,000 words. 712-1212% royalties. Possibly out- 
right purchase. Invites Mss. G. C. Rowe. (No 1949 report.) 

Rinehart & Co., Inc., 232 Madison Ave., New York 16. (100 
titles or more yearly.) Novels, all types. Non-fiction—philoso- 
phy, biography, social science. Juvenile fiction and non-fiction, 
all ages. Royalties. John Selby, Ed. College textbooks. 
Ranald P. Hobbs, Mgr. Technical books (published under 
imprint Murray Hill Books, Inc.), George Wiley. 

Rodale Press, 6th & Minor Sts., Emmaus, Pa. Publishers 
of writers’ helps, gardening, farming, horticultural books and 
articles. J. I. Rodale. Query. 

Romig (Walter) Publisher, 979 Lakepointe Ave., Grosse 
Pointe 30, Mich. (2-3 titles yearly.) Catholic reference works 
only. Royalties. 

Ronald Press Co. (The), 15 E. 26th St., New York 10. (100 
titles yearly.) History, political science, philosophy, psychology, 
Oriental culture, sociology, education, religion, art, English, 
modern languages, sciences, engineering, mathematics, aero- 
nautics, economics, business and industry. Royalties. 

Row, Peterson & Co., 1911 Ridge Ave., Evanston, Ill. (25 
titles yearly.) Textbooks for elementary and high schools. 
Supplementary reading for school use—informational non- 


fiction. Teaching aids. Plays for amateur production in ele- 
mentary, junior high, senior high, college, and community 
groups.’ Scripts that have had the benefit of test produc- 


Three-act plays limited to one 
set. Cannot use plays with great preponderance of male 
characters. Royalties or outright purchase. Walter Brack- 
man, Ed.; Lee Owen Snook, drama department. 

Roy Publishers, 25 W. 45th St., New York 19. (25 titles 
yearly.) Novels; non-fiction; technical books; religious books; 
juvenile fiction and non-fiction. Royalties or outright pur- 
chase. Invites Mss. Hanna (Mrs. Marian) Kister. 


tions are given preference. 


Rutgers University Press, New Brunswick, N. J. 


(24 titles 
yearly.) Non-fiction, textbooks, technical books, 80-100,000. 
Poetry; translations. Royalties, outright purchase. Harold 


H. Munger, Jr. 


Juvenile non-fiction. 
(No 1949 


Saalfied Publishing Co., Akron 1, Ohio. 
Outright purchase. A. T. Braden. Invites Mss. 
report.) 

Sage Books, Inc., 1716 View Point Rd., Golden 4, Colo. (4 
titles yearly.) General publishers with special interest in 
quality Western novels, non-fiction, 50,000 up. Royalties. 
Invites Mss. Alan Swallow; Horace Critchlow. 

Sage Foundation, Russell (The), 130 E. 22nd St., New 
York 10. Publishers of research theses. No outside mss. 
considered. 

Salloch (William), 142 7th Ave., S., New York 14. Special- 
ized publishers of scholarly non-fiction books. Wm. Salloch. 

Sanborn (Benjamin H.) & Co., 221 E. 20th St., Chicago 16. 
(10 titles yearly.) Textbooks. Royalties. Invites Mss. A. T. 
Young. 

Saunders (W. B.) Company, 
delphia. (50 titles yearly.) 
veterinary dentistry, nursing, 
physical education. Royalties. 
vites Mss. 

Scheer & Jervis, Box 807, Chapel Hill, N. C. 
yearly.) Specialized publishers of non-fiction, adult and 
juvenile. Royalties. Invites Mss. George F. Scheer. 

Schirmer (G.), Inc., 3 E. 43rd St., New York. Music and 
educational books on music. Royalties or outright purchase. 

Schuuan (Henry), Inc., 20,E. 70th St., New York 21. (Ap- 
prox. 12 titles. yearly.) History of science and medicine; non- 
fiction; some juveniles. Royalties or outright purchase; au- 
thor’s expense. Invites Mss. Henry Schuman. 

Scott Foresman & Co., 433 E. Erie St., Chicago. 
Royalties. Invites Mss. H. B. Johnston. 

Scott Publications, Inc., 1 W. 47th St., New York 19 
Philatelic publishers of postage stamp catalogues and albums. 

Scott (Wm. R.), Inc., 513 Avenue of Americas, New York 
11. (10-20 titles yearly.) Juvenile fiction and non-fiction. 


Phila- 
surgery, 

text 
Seldom in- 


W. Washington Sq., 
Textbooks; medicine, 
college sciences, 
Lloyd G. Potter. 


(4 titles 


Textbooks. 


Royalties. May Garelick. 

Scribner’s (Charles) Sons, 597 5th Ave., New York 17. (200 
titles yearly.) Novels 60,000-150,000). Juveniles (30,000- 

,000). Non-fiction, adult; serious, religious. Textbooks 
Short-story collections. Verse. Royalties. 

Sentinel Books Publishers, Inc., 112 E. 19th St., New York 


3. (12 titles yearly.) Books on arts, crafts, sports, educa- 
tion, entertainment, hobbies, games. (18,000 up.) Royalties; 
outright purchase. H. M. Quitkin. Invites Mss. 


Seven Stars Press, 306 S. Smedley St., Philadelphia 3. 
Specialized publishers of regional (New Jersey, Pennsylvania, 
Delaware) novels, non-fiction. Invites Mss. Royalties; some- 
times author’s expense. Nancy B. Palmer. 

Shady Hill Press, 17 E. 96th St., New York 28. (3 titles 
yearly.) Juvenile fiction and non-fiction. Never author’s ex- 
pense. Elsie McKean. Invites Mss. 


Sheridan House, 257 4th Ave., New York. (15 titles yearly.) 
(Affiliated with Lee Furman.) Novels and non-fiction, 65,000 
words and over. Royalties. Lee Furman. Invites Mss. 


Sherwood Press (The), Box 1551, Main P.O., Washington 
13, D. C. (10 to 20 titles yearly.) Textbooks; technical 
books of all kinds, particularly scientific and engineering. 
Also books of general interest on specialized subjects. Tech- 
pel translations. Royalties and outright purchase. F. S. 
mit 

Silver Burdett Company, 45 E. 17th St., New York. (25 to 
50 titles yearly.) High-school and elementary textbooks; juve- 
nile non-fiction for supplementary sale to schools. Royalties. 
Earl E. Welch, Ed.-in-chief; Charles E. Griffith, Music Ed. 
for supplementary sales to schools. Invites Mss. 
Simmons-Boardman Pub. Corp., 30 Church St., New York 
7. (10 titles yearly.) Trade and technical books on rail and 


marine transportation, carpentry and building. Royalties. 
Invites submission. James W. Zarbock. 
Simon and Schuster, Inc., 1230 6th Ave., New York. (100 to 


high literary quality; exceptional 
mystery and detective, 50-100,000 words. Especially interested 
in first novels, biography. Fiction, and non-fiction. Trans- 
lations. Royalties. J. A. Goodman, Ex. Ed. Invites Mss. 

Singer (The L. W.) Co., Inc., 249 W. Erie Blvd., Syracuse 
2, N. Y. Textbooks publishers. Does not invite submissions. 
F. A. Singer. 

Sloane (William) Associates, 119 W. 57th St., New York 19. 
(35-40 titles yearly.) Novels, non-fiction, college textbooks, 
poetry, juvenile teen-age fiction, non-fiction, 100,000. Royal- 
ties. Invites Mss. Mark Saxton. 

Smith Co. (The Allen), 340 E. Market St., 
Specialized publishers of law textbooks. Royalties. 
Mss. Allen Smith. 


125 titles yearly.) Novels, 


Indianapolis 4. 
Invites 


HOLLYWOOD AGENT SINCE 1919 


Chester C. Bemis, Associate 


ELINEM.ALVORD 


IN THE SHADOW OF THE HOLLYWOOD STUDIOS 


STUDIOS WANT NEW IDEAS IN 
STORIES! Have you something new 
and fresh to offer? If you. have, 
we can sell it. 
SEND FOR BOOKLET: FACTS 
ABOUT WRITING AND SELLING 
SCREEN STORIES & GETTING YOUR 
BOOK PUBLISHED. Free to writers. 
Address: 1317 North Brighton St., 
BURBANK, CALIF. 


November, 1949 
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Southern (The) Publishing Co., 2210 Pacific Ave., Dallas 1, 
Tex. Publishers of school textbooks only. Royalties. Invites 
Mss. Geo. L. Towne. 


Stackpole & Heck, Inc., 33 W. 42nd St., New York 18. 
(Ind. number of titles.) Specialized publishers of outdoor 
books. Royalties. C. R. Heck. 

Standard Publishing Co., Box 1240, Huntington 14, W. Va. 
(12-20 titles yearly.) Technical books on guns and _ sport. 
Royalties, outright purchase. Invites Mss. Herman P. Dean. 

Stanford University Press, Stanford, Calif. (25 titles year- 
ly.) Text and reference books; scholarly works, all types 
except fiction, verse, plays. Royalties; occasionally author's 
expense. Donald P. Bean, Dir. 

Steck (The) Co., P. O. Box 16, Austin 1. Tex. 
titles yearly.) Textbooks and limited juvenile fiction. 
ties. Invites submissions. R. H. Porter. 

Stephen Daye Press, 105 E. 24th St., New York 10. (15 
titles yearly.) Non-fiction, textbooks. Royalties. Ruth Selden. 
Invites Mss. 

. Stephen-Paul, 


(Approx. 15 
Royal- 


Publishers, 367 Fulton St., Brooklyn 1, N. Y. 
(12 titles yearly.) General publishers of novels, non-fiction, 
40-60,000. Royalties. Invites Mss. Stephen S. Fenichett. 


Stewart (George W.) Publishers, Inc., 109 E. 39th St., 
New York 16. (6 to 10 titles yearly.) Non-fiction. Royalties. 
Geo. W. Stewart. Invites Mss. 

Storm Publishers, Inc., 507 5th Ave., New York 17. (10-20 
titles yearly.) General publishers of novels, non-fiction, 
translations. Royalties. Alexander Gode. (No 1949 report.) 

Story Book Press (The), 1435 2nd Ave., Dallas, Texas. 
(96-100 titles.) Novels, religious books, poetry, juvenile fic- 
oo and non-fiction. Paul L. Heard. (Pubs., Wildfire Maga- 
zine.) 

Story Press, The, Setauket, L. I., N. 
distinction under Story Press imprint, 
E. P. Dutton & Co. Standard royalties, 
Mss. Whit Burnett, Hallie Burnett. 

Struck, Paul A., Inmc., 415 Lexington Ave., 
(5 titles yearly.) Specializes in books on art. 
vites Mss. Paul A. Struck. 

Studio Publications, Inc., (The), 381 4th Ave., New York 16. 
(25 titles yearly.) Finely illustrated works on fine arts, ap- 
plied and decorative art, architecture and industrial design. 


. Books of literary 
in association with 
advances. Invites 


New York 17. 
Royalties. In- 


Juvenile fiction. Remuneration by agreement. Bryan Holme. 
Superior Publishing Co., 2809 3rd Ave., Seattle 1. (5-9 
titles yearly.) Particularly interested in novels and non- 


fiction highest quality only, 70-100,000. Royalties. Dr. George 
Savage. 

Swallow, 
(10 titles yearly.) 
particularly poetry, 
short stories or short novels): 
any length. Mss. invited after 
Swallow. 

Syracuse University Press, 920 Irving Ave., Syracuse 10, 
N. Y. (15 titles yearly.) General publishers of non-fiction, 
technical books, religious books. Royalties; sometimes author's 
expense. Invites Mss. William A. Miller. (No 1949 report.) 


Pub- 


2679 S. York, Denver 10, Colo. 
Specialized publishers of belles lettres, 
literary criticism, short fiction (either 
occasionally other non-fiction, 
query. Royalties. Alan 


Alan, Publisher, 


3323 Summit, 
William I. 


Kansas City 2, Mo. 
Martin, Jr. 

New York 16. (3 


Tell-Well Press, 
lishers of juveniles. 

Textile Book Publishers, 303 5th Ave., 
titles yearly.) Textile books, 30-60,000. Royalties. 
Mauersberger, Pres. Invites Mss. 

Thomas (Charles C.), Publisher, 301-327 E. Lawrence Ave., 
Springfield, Ill. (50 titles yearly.) Medical, Scientific, Tech- 
nical, Law, Agricultural, Police, Science, Translations. Royal- 
ties; sometimes outright purchase; very rarely author’s ex- 
pense. Invites Mss. Payne E. L. Thomas. 

Thomas Law Book Co., 209 N. 3rd St., St. 
Specialized publishers of law books. Royalties. 
H. D. Benedict. 

Traffic Publishing Co., 100 6th Ave., New York 13. (2 titles 
yearly.) Publishers of books on traffic. Royalties. Does in- 
vite submissions covering transportation only. C. J. Fagg. 

Trail’s End Publishing Co., 725 Michigan Blvd., Pasadena 
10, Calif. (8 titles yearly.) Western Americana, non-fiction, 
limited editions, 80-90,000 words. Royalties. H. E. Britzman. 

Tudor Publishing Co., 221 4th Ave., New York 3. General 
publishers, non-fiction, reprints. 

Twentieth Century Fund, 330 W. 42nd St., New York 18. 
Publishes only results of own economic research. 


105 E. 24th St., New 
Non-fiction; textbooks. 


Louis 2, Mo. 
Invites Mss. 


Ungar (Frederick) Publishing Co., 
York 10. (About 15 titles yearly.) 
Royalties. Invites Mss. 

U. S. Camera Publishing Corp., 420 Lexington Ave.. New 
York 17. (15-20 titles yearly.) Interest particularly in photo- 
books, technical and otherwise. Reprints. Plan of remuner- 
ation not given. Invites Mss. Tom Maloney, Ed. 


(6 titles 


Vanderbilt University Press, Nashville 4, Tenn. 
Royalties; 


yearly.) Non-fiction; religious books; translations. 
author’s expense. Does not invite submissions. H. C. Nixon. 

Vanguard Press, 424 Madison Ave., New York 17. (20-30 
titles yearly.) Novels. Non-fiction, adult; biography, history, 
travel, popular science, politics. Juveniles. Royalties. James 
Henle. 

Van Nostrand (D.) Co., Inc., 250 4th Ave., New York 3. 
(60-75 titles yearly.) College and high school textbooks; busi- 
ness, engineering, scientific, technology; informational. 

Viking Press, Inc. (The), 18 E. 48th St., New York. (40 
titles yearly.) Novels, high literary stand ard. Non-fiction, 
adult, all types. Translations. Juvenile books (25 titles year- 
ly.) Royalties. 
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Vocational Guidance Manuals, Inc., 45 W. 45th St., New 
Eber +“ Textbooks, 30,000 words. Royalties. M. S. Shelby. 
nvites Mss. 


Warne (Frederic) & Co., 
16. Juveniles. Fiction and non-fiction, fairy stories. 


Inc., 79 Madison Ave., New York 
Adult 


non-fiction. Royalties. 
Wartburg (The) Press, 55-59 E. Main St., Columbus 15, 
Ohio. (2-3 titles yearly.) Religious books, any length; juve- 


nile fiction and non-fiction, 10,000, 20,000, 30,000. Royalties 


or outright purchase. 


Washburn (Ives), Inc., 29 W. 57th St., New York 19. (10-12 
titles yearly.) Novels, serious works, memoirs, 75,000. Non- 


fiction. Juvenile fiction. Royalties. 
Watson-Guptill Publications, Inmc., 345 Hudson St., New 
York 14. (5-10 titles yearly.) Technical books on art. Royal- 


Does not invite Mss. 


285 Madison Ave., New York 17. 
Royalties. Franklin 


ties. Arthur L. Guptill. 


Watts (Franklin), 
(15 titles yearly.) 
Watts. Query. 


Webb Publishing Co., (The) Book Division, 55 E. 10th St., 
St. Paul 2, Minn. Books of general interest, 60-90.000. Prac- 
tical farm and vocational books; textbooks in agriculture. 
Prefers synopsis or outline in advance. Royalties or purchase. 
Paul C. Hillestad. Invites Mss. ‘ 


Webster Publishing Co., 1808 Washington Ave., St. Louis 3, 
Mo. (Approx. 15 titles yearly.) Textbooks. Royalties. Rus- 
sell A. Sharp. 

Westminster Press, Witherspoon Bldg., Philadelphia 7. (35 
titles yearly.) Novels; religious books; juvenile fiction. Roy- 
alties. Invites Mss. Olga Edmond, Fict. Ed.; Wm. Heyliger, 
Juv. Fict. Ed.; Paul L. Meacham, Religious Book Ed. 


Wheeler Publishing Co., 2831 S. Park Way, Chicago. (2-4 
titles.) Elementary and Junior High School textbooks; juve- 
nile non-fiction. 30-60,000. Royalties. Edgar E. Wheeler. 


Whittlesey House, 330 W. 42nd St., New York 18. (60-70 
titles yearly.) Novels; non-fiction; juvenile fiction, non- 
fiction; humor, psychology, useful arts, history, biography, 
50,000 up. Royalties. Edw. C. Aswell. Invites Mss. 

Whitman (Albert) & Co., 560 W. Lake St., Chicago 6. (15 
titles yearly.) Juvenile fiction, ages 6 to 12; factual only; 
no personified animals; no fairy tales or verse. Outright pur- 
chase or royalty. Does not invite manuscripts, due to over- 


Inc., 
General publishers. 


supply. 

Whitman Publishing Co., 1220 Mound Ave., Racine, Wis. 
(Many titles yearly.) Juvenile fiction and _ non-fiction; 
drawings for children’s books, games. Reprints. Royalties or 
outright purchase. Lloyd E. Smith. 

Wiley (John) & Sons, Inc., 440 4th Ave., New York 16. 


‘ 100 titles yearly). Specialized textbooks, scientific, engineer- 
ng. 

Williams & Wilkins Co., Mt. Royal Ave., 
= titles yearly.) Medical textbooks. Royalties. 
Gill. 

Wilson (H. W.) Co., 950 University Ave., New York 52. Li- 
brary reference books. 

Windsor Press, 200 E. Ontario St., 
yearly.) Non-fiction. Royalties. N. 

Winston (John C.) Co., 1010 Arch St., Philadelphia 7. Text- 
books, religious, juvenile fiction, to 60,000. Royalties. Eliza- 
beth Morton, Trade Ed.; Dr. Charles A. Ford, Textbook Ed. 

Woman’s Press, 600 Lexington Ave., New York 22. (10-12 
titles yearly). General publishers in religious books, poetry, 
textbooks in social trends, philosophy, education, men and 
women relations, public affairs. Royalties, sometimes author's 
expense. Rose Terlin, Ed.-in-chief. 

World Publishing Co., 107 W. 43d St., New York 18. In- 
vites book-length Mss. in arts, crafts, popular medicine, = 
reli- 


Baltimore 2, Md. 


Chicago 11. (2 titles 


Guess. 


erence, informational works, history, travel, biography, 
gion. No reprints. William Targ. 

Wyn (A. A.), Inc., 23 W. 47th St., New York 19. (50 titles 
yearly) General publishers, novels, non-fiction, religious 
books, 60,000-80,000. Royalties. Invites Mss. A. A. Wyn, 
Pres.; Elizabeth Phinney, Ed. 


Yale University Press, 143 Elm St., New Haven 7, Conn. 
(50 titles yearly.) Non-fiction, poetry books, Yale Series of 
Younger Poets. Royalties, author’s expense. Invites Mss. 
from Yale scholars. Eugene Davidson. 


847 Ottawa, N.W., Grand 
Specialized publishers of 
75,000, juvenile 


Zondervan Publishing House, 
Rapids 2, Mich. (50 titles yearly.) 
religious books, novels, non-fiction, 25,000 to 


fiction. Royalties. Invites Mss. T. W. Engstrom. 
ED BODIN 


545 Fifth Avenue, New York City, 17, 
Bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they win by 
pull. He sells his own writings, too. 


The Author & Journalist 
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The Workbasket, Modern Handcraft, 2401 Bur- 
lington, Kansas City, 16, Mo., a monthly needle- 
work direction magazine, is expanding its scope 
and henceforth will carry each month one or more 
articles up to 2000 words centering around such 
household activities as handcrafts, home decoration, 
needlework, design and making of clothing, food 
preparation, gardening, etc. “We are interested in 
articles that will show women how to enable their 
families to eat better, dress better and live in more 
attractive surroundings without large outlays of 
inoney,” writes Theodore M. O'Leary, of the Edi- 
torial Department. “In order to give these 
articles authenticity, we want them written in 
terms of the experiences and accomplishments of 
actual women who are named by name. Only one 
person, or one family group, should be the subject 
of each article. The articles may be written either 
in the first or third person. They should be written 
in specific, not general terms. [hey must contain 
practical, factual information, stressing both what 
the subject of the article has done, and more 
important, how she has done it. The articles should 
be so informative, that a reader seeking to emulate 
the accomplishments of the subject of the article, 
could use the article as a basic guide. The tone of 
the article should be down to earth and unsophis- 
ticated. . . In some cases the subjecis of the articles 
probably will have come to profit financially by 
selling to persons outside of their home, foods, 
handcraft objects, knitted and crocheted goods, 
dresses, baby clothing, etc., which they make in the 
home. In instances where this has occurred, that 
fact should be stressed and selling and merchandis- 
ing methods should be covered. However, we do 
not insist upon outside financial profit. Remember, 
also, that whatever the activity covered, it must be 
centered in the home and be vf primary interest 
to women. . . Photographs, diagrams and patterns 
will be used to illustrate the articles. As to photo- 
graphs, we prefer 8 x 10 glossy prints and _ insist 
upon professional quality. No snapshots, please. 
If writers prefer to get a decision upon their man- 
uscript before obtaining photographs that is all 
right, but we are frank to say that articles accom- 
panied by good photographs will make the best 
first impression. . . Our base rate of pay will be 
2 cents a word on acceptance. We will pay up to 
S6 cach for photographs, depending upon quality. 
Contributions should be adressed to Article Editor.” 

Flair, 511 5th Ave., New York 17, a new monthly 
class magazine scheduled to appear early in 1950, 
will use features on fashion, art, literature, travel, 
decor, entertainment, etc., and short-short stories 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest 
market open to beginning writers, and the only 
one where you can EARN AS YOU LEARN! 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe- 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms. 
Mention Author & Journalist. 


MAITLAND LEROY OSBORNE 
23-A GREEN ST. WOLLASTON 70, MASS. 
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MARKET 


with appeal to sophisticated, ultra-smart women. 
Only quality material will be considered. Pros- 
pective contributors should query on all features. 
George Davis (see cover picture and “Mostly Per- 
sonal,” June, 1948) is associate editor; Mrs. Fleur 
Cowles, editor, and Arnold Gingrich, founder of 
Esquire, Coronet, and Apparel Arts, is general man- 
ager. All fiction and features, as well as queries, 
should be addressed to Mr. Davis. Flair will sell 
for 50 cents a copy, $5 a year. 

Man to Man, Volitant Publishing Co., 105 E. 
35th St., New York 16, is a new 25c monthly already 
on the newsstands. W. W. Scott (Sir and, for a 
period, The Indian Magazine) is editor. ‘Any- 
thing of interest to men” will be considered. The 
writing should be dramatic and exciting, with more 
or less sensationalized expose treatment a favorite 
in articles. Fiction should be fast-moving, red- 
blooded. Good rates will prevail. 

American Life, formerly edited by Dr. John G. 
Finch at 542 S. Dearborn St., Chicago, is now being 
put out by Phillip Andrews Publishing Co., 545 
5th Ave., New York 17. 
for material, and is being distributed only on a 
subscription basis. 

Best Years, 420 Lexington Ave., New York 17, 
geared to the interests of the older woman, appar- 
ently could not find enough buyers admitting to 
that classification, for it has been discontinued. 

Life Today is the new title for Life Can Be Beau- 
tiful, published in cooperation with the author of 
the radio program, “Life Can Be Beautiful.” There 
was a lapse of several months when the magazine 
was off the newsstands. Publisher is the Henry 
Publishing Co., 444 Madison Ave., New York 22. 
Prospective contributors should submit material in 
outline form to Sara Judson, editor. 

/ Confess, Goodman Publications, 350 5th Ave., 
New York I, is an old title again on the newsstands, 
a 25c bi-monthly. It uses no material shorter than 
10,000 to 12,000 words, except on _ fictionalized 
factual pieces of 4000 to 5000 words. Payment will 
be made on acceptance at a flat rate arranged with 
the author. Editor is Dave Merrin, who also edits 
My Romance. The third Goodman confession, Life 
Romances, is edited by Bessie Little. 

Quick, 511.5th Ave., New York, is a miniature 
news weekly being brought out. by the publishers 


of Look. It has a corps of trained newsgatherers. 
ORDER SUPPLIES NOW !! 
50—9x12 and 50—10x13 Kraft Envelopes........ $2.00 


500 Sheets 8'¢x11 20-lb. Bond ms Paper....... 
500 Sheets Canary Second Sheets........ 
ALL PRICES PLUS POSTAGE 
SEND FOR FREE SUPPLY AND PRICE LIST 
WRITERS’ SUPPLY SERVICE 
2349 Putnam Avenue Terre Haute, Indiana 


MANUSCRIPTS AND BOOKS TYPED 


to your satisfaction by an experienced author’s typist. 
Bond paper and carbon. Mailed flat with your copy. 
All work is prompt, accurate with minor corrections 
in speHing and punctuation, and proofread. $.45 per 
thousand words. Poetry 1c a line. Inquiries welcomed. 


MARIE WINNABERG 


706 South Avenue Decorah, lowa 
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Book Mss. Welcomed 


Every author delights in a best seller, 
but even a book with a limited audi- 
ence can prove profitable when ex- 
pertly designed and promoted. We 
welcome mss. of every classification; 
our editors are understanding and 
cooperative. Write Dept. G for free 
literature or submit ms. 


VANTAGE PRESS 
35 So. William St., New York 4 


PROMPT TYPING SERVICE 
Pica Type 
EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, with 
flawless spelling, punctuation, and grammar. First copy 
on Eaton—20 pound bond: carbon free. Mailed flat with 
your original. Fifty cents 1,000 words. Novels, shorts. 


Marie Adams, 1612 High St., Des Moines, lowa 


TYPING 


Electric Typewriter 25 years experience 
Manuscripts 40c per thousand words. Poetry Ic per line. 
Minor corrections in grammar, punctuation, spelling, 
etc., if desired. One carbon copy and extra first 
page free. 

Also mimeographing, 
rates. YoU 


ou, 


at reasonable 


addressing, etc., 
PAY POSTAGE 


THE COPY CAT 
Stenographic Service Bertha Treben Comstock 
P. O. BOX 1166 


JEROME, IDAHO 
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Writing For 
Television 


By Eric HEATH 
Author of Story Plotting Simplified 


A handbook on the basic requirements 
and techniques of television writing. 

Explains in detail: Program production, 
Form and technique of writing a television 
play, Plotting for television, Characteriza- 
tion and dialogue, Comedy, Drama, Devel- 
oping the serial, The juvenile slant, The 
musical show, Writing the commercial, 
Creating the television show, Marketing. 


NUMEROUS ILLUSTRATIONS. EXTEN- 
SIVE GLOSSARY AND _ INDEX. SIX 
COMPLETE SAMPLE SCRIPTS OF SHOWS 
ACTUALLY PRODUCED. 

Publication Date, November 21st. 
Pre-publication Price: $4.00 


wee wr 


RESEARCH PUBLISHING CO. 
126 W. 3rd St. 


Los Angeles 13, Calif. 


99 
ae 


ANOTHER HALF CENTURY IN 
BOOK BUSINESS 


(Continued from Page 12) 


“Frankly, I am beginning to think that illus- 
trated books will be the answer to the = slump. 
Why, there is even a young man going the rounds 
of television hoping to tie up television with a 
book publisher so a good reader can read the 
book as the television shows background shots for 
atmosphere. A half hour reading each day might 
be worth while. If every television station has a 
book-reading program, it would be a boon to book 
publishing. One reading would pay as well as a 
single edition sold. Authors wouldn’t suffer. Lis- 
teners would get better entertainment-nourishment 
than from some weak vaudeville sketch. 

“The thought I am trying to convey is, new 
ideas can save book publishing. The old fogies 
might just as well retire. The old book game is 
through. Long live the new book regime. Books 
will ever be man’s best friend provided they keep 
up to the man’s stride on the highway of life. May 
new writers with new ideas offer them. Authors 
shouldn't try to conform to old patterns, but should 
make publishers conform to new ideas. That’s why 
I am hopeful for the coming year. I believe new 
authors will come through with the saving power.” 

And William B. Ziff, President of Ziff-Davis 


Company in the Empire State Building, said 
“Amen” to books that will live. Bill is a poet 
as well as a great author and publisher. He’s all 


for “better and different books.” 
Yes, nine out of ten publishers said good-bye to 
the status-quo. 


A LOW COST PUBLISHING SERVICE 
For Authors 


We print, publish and distribute your manuscripts in 
book and pamphiet format. Send for Bulletin 6. 


The William-Frederick Press 
Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. Y. 


SOCIAL 


Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted ona high 
plane to help lonely, refined, marriageable men andwomen 
find compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


SELL IN THREE MONTHS 


OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES .. . 
AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 
stories . . . articles . . . serials . . . series. 
Now I’m teaching it. 


ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohio 
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MOSTLY PERSONAL 


(Continued from Page 3) 
to take place . . . There's really not much more to 
say. I’ve finished about all I set out to do. One of 
my poems in “Afterglow,” written many years ago, 
seems to foretell exactly this situation. 

One thing I had hoped to do I may not ac- 
complish—that is, write a book on Robert Frost 
based on John’s and my close friendship with him 
during Academy days and on the letters Rob 
wrote John when he went to England, determined 
to find out whether he had it in him to devote 
his life to poetry, or whether he must decide to 
return to teaching, with poetry only a_ pleasant 
side-line. Rob had written me that he wanted me 
to write the book as no one else could cover that 
period in his life as well as I could, but seeking a 
publisher I found I needed more than that state- 
ment—I needed specific permission to use the des- 
ignated letters in toto or in part. I wrote to Rob 
for such release, but he was on his old farm in 
Ripton, Vermont, alone, farming, and apparently 
putting off writing letters to anyone. I shall try 
again now he is presumably back at Cambridge. 
in the meantime, if I have the strength when I no 
longer have the responsibility of the A. & J., I 
shall try to get a first draft of the book completed, 
so that Margaret or Richard can work on it later. 
(Rob requested that if I should not live to do the 
hook, I pass the material on to whichever of John’s 
and my children seemed best fitted to do the work.) 
.. At last there is a granddaughter! The news 
came through from Texas early Monday, October 
17—7\%4 Ib. Margaret Anne (the Anne isn’t for me— 
my A. is for Abbott, my maiden name) born to 
Dick and Marie. Five grandsons, now at last a 
little girl. And I shall try to hang on to see Mar- 
garet’s little daughter (?) in March! 

© > © 

} Thank you, dear friends, for your many cards 
and letters of love and understanding sent after 
the revelation of my illness in the October issue. 
How I wish I could send a personal note to each 
writer! But I know not one of you expects that, 
as strength has hardly been sufficient to cover the 
work on this November issue. My heart is warm 
with love for you. I am full of fight should it be 
God’s will for me to get well, but full of content 
and eagerness if He is beckoning “Come.” 

Boston Business, 80 Federal St., Boston, Mass., 
uses articles confined to Greater Boston or New 
England, except rarely when it buys a general arti- 
cle that appeals to any section. Payment is | cent 
a word on acceptance. B. G. Priestly is editor. 


WRITE TO SELL 


Avoid the fumbling which loses sales. 


Use this successful, comlpete, step-by-step guidance: 
Novel Writing Plan (15 Sections) 
Poetry Writing Plan (15 Sections) 


Not sketchy outlines; each plan runs about 
350,000 words. Write for particulars and 
sample sheet. 


Also, completely personal training and 
coaching in short story technique. 


ANNE HAMILTON 
Literary Specialist 
745 S. Plymouth Blvd. Los Angeles 5, Calif. 
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November, 1949 


Palmer Succeeds Where 
Other Courses Fail 

“IT had previously taken two 
courses in writing, but with- 
out success. Now, after erroll- 
ing with Palmer, I have re- 
ceived a check for my first 
sale (short story, to Capper’s 
Weekly) which more than 
paid for the Palmer course. 
No wonder I heartily recom- 
mend Palmer Institute!’—Warren Crumrine, Tiffin, 
Ohio. 


NEW Opportunities NOW 


For Fiction-Trained Writers 


Free Sample Lesson Shows How You 
Learn at Home to Write Better Short 
Stories, Mysteries, Articles. 

More and Better Short Stories, Novels, Mysteries, 
Articles, Plays . . . Wanted for Magazines, Trade 
Journals, Newspapers, Books, Radio and Motion 

Pictures. 


Write It Right—And It'll Sell 

Never were editors more eager to buy. They 
would rather buy than reject. Why? Because their 
salaries depend upon finding good material. 

If your material is not selling or paying enough, 
it may not be because you lack talent, but that 
you lack technique or the ability to put human 
interest into your work. 

How to acquire technique—how to create human 
interest—these are the unique features of Palmer 
Training. For 30 years, Palmer home study train- 
ing has helped hundreds of new as well as estab- 
lished writers find the most direct road to recogni- 
tion and profit through fiction training. 


Free Lesson Shows How 


So you can see for yourslf how interesting, how help- 
ful Palmer Training may be to you, we make this 
generous free offer to send you: 

Sample lesson of our proven home-study course, with 
actual writing assignments showing how you “‘learn 
by doing;” 

typical answers showing how professional 
actually do the work; 

illustrated 40 page book ‘The Art of Writing Salable 
Stories’ describing opportunities for writers; details 
of our complete instruction by our 
staff of professional writers; and 
what famous authors, students and 
graduates say about Palmer Training. 

Here is your opportunity to learn, 
without cost or obligation, how 
Palmer home study training may 
help you as a writer. Send today. 


writers 


Approved 
For 
Veterans 


Palmer Institute of Authorship, Since 1917 
Member, National Home Study Council 
Desk G-119, 1680 N. Sycamore, Hollywood 28, Calif. 


FREE 
LESSON 


PALMER INSTITUTE OF AUTHORSHIP 
Desk G-119, 1680 N. Sycamore 
Hollywood 28, California 
Please send me free book and sample lesson, with 
typical writing assignment, which shows how Palmer 
home-study training may help me to increase my 
income as a writer. No salesman will call. 


Please print clearly. 


Veterans: check here oO 
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5703 Broadway 


WRITERS .. . 
WORK TO DIRECT ORDER ONLY! 


Title Mag. Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 
The Scorpion True Detective 495.00 


|! have written and sold the above articles plus 
1000 others in the past 15 years to over 100 dif- 
ferent national magazines. 
My students—WRITING AND SLANTING TO DI- 
RECT ORDER ONLY—are featured today in scores 
of newsstand publications. 
| have developed a NEW — COMPLETELY PER- 
SONAL — ABSOLUTELY INDIVIDUAL—Course in 
Article Writing SLANTING YOUR PERSONAL 
TALENTS INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 
No offer AS UNIQUE — AS DIFFERENT — AS 
PRACTICAL—FOR THE BEGINNING WRITER OR 
THE PROFESSIONAL—has ever before been made 
by a SELLING WRITER AND RECOGNIZED IN- 
STRUCTOR. 

Write for Terms and for FREE Pamphlet, 

“Writing To Direct Order Only.” 


WILL H. MURRAY 
Cleveland 4, Ohio 
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FIRST AID 
For Crippled 
Manuscripts 


We maintain a staff of manuscript special- 
ists, qualified to supply any literary aid 
you may need. This includes an examina- 
tion, a complete diagnosis, a professional 
treatment. 


SERVICES WE OFFER 
Read, analysis, criticism manuscripts. 
Direct revisions; slant for publication. 
Write screen adaptations, short stories, 
novelettes, books, articles, radio scripts. 
Revise and ghost books. 
Assign professional, tested writers 
critics to each job. 
Act as agents for all forms of literary work. 


RATES FOR ANALYSIS AND CRITICISM: 
50 cents per 1000 words; minimum $2.50. 
Special for books of over 75,000 words. 
Fees for other services—revision, editing, 
ghosting, etc.—based on help required. 


Ask for 


and 


Write details of help wanted. 
circular. 


Established in Hollywood since 1939. 


H. D. BALLENGER 


1509 Crossroads of the World—102-A 
Hollywood 28, California. 


DON’T BLAME THE EDITORS 


(Continued from Page 6) 


Many regular contributors to The Oregonians 
magazine section who live a considerable distance 
from Portland have taken up photography as a 
sideline to augment article sales. : 
It seems to me that if writers would just regard 
writing more realistically they could afford a better 
grade of wallpaper than rejection slips. Writing 
should be regarded like any other merchandise— 
keyed to the public demand, offered to the right 
market, and with workmanship guaranteed. 


Not even Simple Simon would attempt to peddle 
a basket of eggs to Tiffany’s nor jewelry to a 
poultry merchant. 

Why, then, do free lances bombard me_ with 
everything from essays to short stories when all | 
want are good, timely articles? 

Next week I shall revert to my role as housewife 
and free lance. I am going to clip this and paste 
it prominently on the wall of my study. I want to 
remember how editors feel about authors and 
their manuscripts. 

I don’t want to be in the awkward position of 
rejecting my Own manuscripts next year! 


5S | WILL TURN YOUR POEM INTO A 3 
BEAUTIFUL SONG 
& Py composing original music to fit your words. .y 
a Write for free information. 
3 

EDI CHENETTE 
ss RT. 1, BOX 242, CARLSBAD, NEW MEXICO % 


GHOSTWRITER 


Nineteen years experience in mending writ- 
ing for marketing. | do not tell what to do. 
| do it for you. Reference women’s WHO’S 
WHO. Correspondence requires return post- 


age. NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


SEATTLE TYPING SERVICE 
a Fifty Cents Per Thousand & 
» & Originals on Bond Paper, Carbon Copy Free. & 
Mailed Flat. 
4 Immediate Service—Highest Professional KS 
Standards. 
SEATTLE TYPING SERVICE 
** 1523 Olive Way Seattle, Washington 4, 


12 FOR ONE DOLLAR! 
» 4 Twelve helpful Brochures on various phases of 3 
creative writing. 
: “This is the best dollar’s worth of help I ever D 
invested,’’ writes Mrs. F. N. * 
oe Also FREE descriptive literature on the PLOT & 
@ GENIE and on ARTICLE WRITING MADE EASY. 4 
J. C. SLOAN 4 
Representative for The Gagnon Co. 
“* P.O. Box 1008 Glendale, Calif. *% 


IF YOU CAN’T SELL 

send your rejected story to me. I’m a SELLING 
WRITER doing my own creative work from 7 a.m. 
to noon. If you are just starting out, my 25 years 
experience should be of value to you. : 

Detailed criticism $3.00 for 4000 words or less. 
75¢ for each additional 1000 words or fraction. 

FRANK N. PICKFORD 

Kingston Road East, Cobourg, Ontario 
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Two aids to hospitality 


coke Coke* 


° 


alist 


in the furnace in the living room 
keeps your guests provides them with 
warm and comfortable delicious refreshment 


No ambiguity here! With a lower-case “c’’, coke means a specific 


kind of fuel—and nothing else. 


With an upper-case “C’’, Coke means a specific beverage, 


Coca-Cola—and nothing else. 


It is perfectly understandable that people not directly concerned 
often forget this distinction. But what may seem to you a trivial 
matter is a vital one to us. For the law requires us to be diligent 
in the protection of our trade-marks. Hence these frequent 


reminders. 


*Coke =Coca-Cola 


Both are registered trade- 
fully requested whenever you marks that distinguish the 


use either Coca-Cola or Coke same thing—the product of 
The Coca-Cola Company. 


Your co-operation is respect- 


in print. 


THE COCA-COLA COMPANY 


COPYRIGHT 1949, THE COCA-COLA COMPANY 


November, 1949 
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YOU CAN WIN! 


Our Students are winning Cash, Cars, 
Homes, Travel Trips and Cruises, Television 
Sets, Automatic Washers, Watches and 
other exciting Prizes. 


You, too, can cash in on Contests—by 
learning the Secrets of Winning from the 
“School of the Stars’’—the School America’s 
Biggest Winners voted Best in 6 impartial, 
independent Polls. 


Write NOW for a FREE copy of the 
newest “SHEPHERD CONFIDENTIAL CON- 
TEST BULLETIN’’—bringing you the finest 
Winning Help for the biggest contests now 


on. It’s yours for the asking! 


Shepherd School 


Dept. A, 1015 Chestnut St. 
Philadelphia 7, Pa. 


Be Sure to Say, “I Saw Your Ad in A. & J.” 


A Complete Publishing 
Service For Authors 
At Low Cost 


e Let us handle your book 


Complete art and editorial work. 

Author promotion through news- 
papers, critics reviews, catalogs, 
and direct mail. 

Sales through wholesalers, book- 
stores, to libraries, and direct to 
customers. 

Novels, texts, poetry, pamphlets, 
and juveniles. 

e@ We publish, not just print e 


Write for our unusual publishing 
and promotion plan. 


MIDWEST PRESS 


ROCKFORD, ILL. 
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RADIO-VIDEO MARKETS 


(Continued from Page 11) 

how this is handled. And write for mimeographe« 
page setting forth program requirements. Scripts 
should have a playing time of 23 or 24 minutes; 
Mr. Horrell prefers to have a little leeway, to allow 
for tightening of the show. Play is broken into 
three acts of about equal length, should therefore 
have somewhat crucial situation at end of first and 
second units, to send listener’s interest forward. 
Program frequently buys first-person narration 
scripts. 

There is no specific cast limitation, but the writ- 
er would be wise to stick close to the limitation 
set up for other programs, so that the script may 
have several possible markets. 

Payment is S150, usually for all rights, but pro- 
gram has advantage to writer of paying immediate- 
lv on acceptance, with no long period of uncer- 
tainty. Report on scripts is usually very prompt. 

Submit scripts to Martin Horrell, Producer, Hor- 
rell Associates, 100 Bedford Ave., Tarrytown, New 
York. 

First NIGHTER (watch for announcement) . 

On the air for some fifteen years or more, this 
program may have left the airlanes by the time 
this magazine reaches the stands, but if so, expects 
to return after the first of the year. Program has 
frequently gone off, for a limited period only. Full 
details concerning requirements will be given in 
this column as soon as the program’s current status 
is clarified. Meantime, for writers who wish to 
contact the producing agency, the address is: Wal- 
lace-Ferry-Hanly, 400 N. Madison St., Chicago 6, 
Illinois. 

Dr. CuristiAN, CBS, Wednesday, 8:30 p.m. PST. 

This famous program, which has given scores of 
new writers their start in radio, buys all its scripts 
from those sent in to its annual contest. Prizes 
are very generous, and minimum paid for scripts 
purchased during the. year, from contest entries, is 
$250. Producer Dorothy B. McCann is especially 
interested in scripts with a new and unusual story 
angle, and writers would do well to begin now to 
listen weekly, to get a general knowledge of the 
format, and line up ideas for contest entries. 
Scripts may be submitted on/y during the contest 
period—usually from about Jan. Ist to March Ist 
—and full particulars will be given in this column 
next month. 

Also, next month, an interview with Richard 
Goggin, Senior Director for the West Coast Division 
of ABC-TV, largest television studio in the world. 


“BOGGED DOWN” 


‘Ill pull you out! I‘ll teach you to write salable stories! 
YES, ‘LL STAND RIGHT BEHIND YOU AND GUIDE 
YOUR PEN HAND UNTIL YOU TURN OUT A SOUND 
FICTION PIECE. I'll teach you the ‘tricks’ of the trade! 
I'll show you how to quit fumbling around and write 
as professionals write! INTERESTED? Drop me a line. 


NO FOOLIN’—I'll do it! 
Ask for 


| want to prove my statements! 


GHOSTING? We'll do the job for you. 
terms. 

PS: If it's a story you’ve written and can’t sell, we'll 
show you just what the trouble is. Tell you how to re- 
write it so it will sell! WE'VE MANY LETTERS IN OUR 
FILES ATTESTING TO THE WORTH OF THIS SERVICE! 
The fee is $2.00 to 6000 words for complete and com- 
prehensive criticism. Mail us a ‘yarn’ and see. Return 


postage please. 
1616 E. 4th St. THE DOCTOR Tucson, Ariz. 


The Author & Journalis 
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SHORT STORY WRITING 


How to write, what to write. and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, Article 
Writing, Versification and others, offer constructive criti- 
cism; frank, honest, practical advice; real teaching. 
All courses moderately priced. 
For full particulars and a sample copy of the 
WRITERS’ MONTHLY, write day H 


The Home Correspondence School 
Dept. AJ Springfield 3, Mass. 


ANALY ZE Handwriting 


Try it FREE, use it—to understand yourself and others in 
business and social life—more clearly than you ever thought 
possible. Many use their knowledge of handwriting to make 
more money full or part time. Simply send your name 
today — FREE ILLUSTRATED lesson. No obligation. Must 
be over 21. 


INTERNATIONAL GRAPHO ANALYSIS SOCIETY, INC. 
207 Wilhoit Building Springfield 4, Mo. 


LITERARY AGENTS 
FOR 28 YEARS 


We sell books, short stories, articles, plays, radio scripts. 
Vers2 also considered. Editing, revision, criticism. Be- 
ginners welcomed. Personal representation for established 
authors. Write for information and references. 


ANITA DIAMANT 


The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N. Y. 


ONE SERVICE — CRITICISM 
FLORENCE WIGHTMAN ROWLAND 
Write For Terms 
398 W. Sierra Madre Blvd. 
Sierra Madre, Calif. 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIR- 
CULATION, ETC., REQUIRED BY THE ACT OF CON- 


AUTHOR & JOURNALIST, PUBLISHED MONTHLY AT 
BOULDER, COLORADO, FOR OCTOBER 1, 1949. 
State of Colorado, 
County of Boulder. 

Before me, a notary public in and for the State and County 
aforesaid, personally appeared Margaret A. Bartlett, who, hav- 
ing been duly sworn according to law, deposes and says that 
she is the business manager of The Author & Journalist, and 
that the following is, to the best of her knowledge and belief, 
a true statement of the ownership, management, etc., of the 
aforesaid publication for the date shown in the above caption, 
required by the Act of August 24, 1912, as amended by the 
acts of March 3, 1933, and July 2, 1946 (Section 537 Postal 
Laws and Regulations) printed on the reverse of this form, 
to-wit: (1) That the names and addresses of the publishers, 
editors, managing editor and business manager are: Publisher, 
Margaret A. Bartlett, 637 Pine St., Boulder, Colo.; Editor, 
Margaret A. Bartlett, 637 Pine St., Boulder, Colo.; Managing 
Editor, None; Business Manager, Margaret A. Bartlett, 637 
Pine St., Boulder, Colo. (2) That the owner is: The Author 
& Journaiist Publishing Co., Boulder, Colo.; Margaret A. 
Bartlett, 637 Pine St., Boulder, Colo. (3) That the known 
bondholders, mortgagees, and the security holders owning 
or holding 1 per cent or more of total amount of bonds, 
mortgages or other securities are: None. (4) That the two 
paragraphs next above, giving the names of the owners, 
stockholders, and security holders, if any, contain not only 
the list of stockholders and security holders as they appear 
upon the books of the company but also, in case where the 
stockholder or security holder appears upon the books of the 
company as trustee or in any other fiduciary relation, the 
name of.the person or corporation for whom such trustee is 
acting, is given; also that the said two paragraphs contain 
statements embracing affiant’s full knowledge and belief as 
to the circumstances and condition under which stockholders 
and security holders who do not appear upon the books of 
the company as trustees hold stock and securities in a capacity 
other than that of a bona fide owner; and this affiant has 
no reason to believe that any other person, association, or 
corporation has any interest direct or indirect in the said 
stock, bonds, or other securities than as so stated by her. 

MARGARET A. BARTLETT, Business Manager. 
Sworn to and subscribed before me this nineteenth day of 
September, 1949. FLORENCE W. G, Notary Public. 
(My commission expires September 24, 1952.) 


November, 1949 


: Salt Lake City 1, Utah 


WRITERS! 


Especially Beginning Writers 


AVOID “EXCUSE ALLEY!” 
because “SUCCESS STREET” 


is just around the corner 


YOU CAN DOUBLE 
YOUR WRITING 
INCOME NOW -- 
IMMEDIATELY! 


FAY M. SHERWOOD 


If you do away with the mechanics that 
go into a play, story, book or radio pro- 
gram, and devote all your time to writ- 
ing creative material, you can more than 
double your writing income immediately 
—you can break into markets you’ve 
never dreamed of hitting! The famous 
Sherwood “Brief” is the answer. A Sher- 
wood “Brief” does the mechanics—you 
do the creative writing! 


WHAT IS A SHERWOOD “BRIEF?” 


It’s a rough draft of a story—1000 words 
or more—and consists of complete, con- 


centrated plot, interesting characters, 
sparkling action, conversation, back- 
ground. It’s yours exclusively — each 


Sherwood “Brief” is different. From this 
brief you write your own story in your 
own words. It’s quick! It’s easy! It 
works! — and it means money in your 
pocket! One client sold 11 stories from 
14 briefs; a famous network radio writer 
uses a brief a week! 


Our complete staff is prepared to help you 
from the IDEA to the SALE. Rates reasonable. 
Replies prompt. Get started NOW to cash in 
on the biggest market in publishing ‘history! 


Mail This Coupon NOW. No obligation! 


FAY M. SHERWOOD 
Director, International Foundation for 
Scribes 


Dept. 1-B, 212 Atlas Building 


Please send complete information on: 
O THE SHERWOOD “BRIEF” 
(1) OTHER MANUSCRIPT SERVICES 


NAME 
ADDRESS. 
CITY. 


STAT 
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HERE’S TO BETTER WRITING! and cons of semantics. 
(Continued from Page 10) While we are on words, the bugbear of how to 
bv Sophie Basecu Rodale Press, $3.00 the we Is routed in 
the student of ene may also “oi interested World Words by ad Cabell ‘Greet (Columbia 
in “Language ... Men .. . Society” by Harold E. University Press, $6.75) . 
Briggs (Rinehart, $3.50). Here the subtle whys and What writer is not interested in sales? The im- 
wherefores of language are brought out through portant business of marketing is handled with sat- 
collected readings on subjects as varied as literature isfying detail in “The Writing Trade” by Paul R. 
and arts; science; law and lawyers; and the pros — Reynolds (The Writer, Inc., $2.50). One chapter 
deals with each of the six main mediums: Books; 
. Slicks; Pulps; Hollywood; Radio; and Broadway. 
PROFIT and PLEASURE in The Literary Agent and the Hollywood Agent also 
Your name and address on a come in for special attention. 
postal card brings you a com- 
plimentary copy of “HOW TO What can we do about increasing the flashes 
of inspiration that come to us as writers? psy- 
teurs and professionals. your copy today! chologist, Eliot Dole Hutchinson, answers this ques- 
WRITE CROYDON INSTITUT tion for creative workers in “How to Think Cre- 
FREE 1545 N. atively” (Abingdon Cokesbury, $2.75). Although 
he does not solve the mystery of where creative 
ideas come from, he is able to suggest ways of 
becoming more receptive to them. 
“THANK YOU!” TO UNKNOWN WRITERS OF 1 
QUALITY 
The following unsolicited testimonial is from | We sich to snnounce that, we have recently 
another ambitious writer who took advantage number of distinguished manuscripts. 
of our COLLABORATIVE CRITICISM. Her Analysis ¢ Literary Services * Moderate Rates 
first novel, sent to us for appraisal, contained 
several basic weaknesses. We pointed out CARL cowl ( 
the rough spots and told the author exactly 
how to rewrite. Here is her reaction: 516 FIFTH AVENUE NEW YORK 18, N. Y. r= 
Your criticism is just what | wanted. IMD 
It is what I’ve paid for at frequent intervals 
but never received. This job of yours is the 
biggest help | have ever had in the way of 
learning how to write. In fact, with your ANOTH ER $ MONTH 
very fine model as a ‘‘guide rule,’’ | can work 
several years without tutelage. Thank you What's your line—trade journal writing, magazine 
again.” articles, columning, or camera journalism? 
Marion Firu Tricks of the trade are found in the Dickson || &® 
July 23, 1949 Fairbanks, Alaska Guides, three of which may be purchased for |] ® 
only one dollar this month! 
. . + Which is just another way of saying: IF The inside of newspaper and magazine col- | * 
YOUR WORK IS NOT SALABLE WHEN umning is revealed in “99 KINDS OF COL- |X 
YOU SEND IT TO US, WE’LL TELL YOU UMNS TO WRITE.’’ What to write about and J x — 
WHY ... AND WE'LL TELL YOU WHAT how and where to sell columns. 50c separately. | : 
TO DO ABOUT IT! The whole process of writing and marketing | x 
magazine fillers is presented in ‘“CHECK A 
Our fee for handling is $1 per 1,000 words DAY FOR FILLERS,’’ which also offers 365 
up to 10,000 words—50c per M thereafter. $5 is subjects and the leading markets for the short Fr 
the minimum fee for one manuscript up to articles. 50c separately. Pi 
5,000 words. Novels are urgently wanted by How to serve as a correspondent for trade A 
publishers. Reading and appraisal of novels journals is one feature of ‘“TRADE JOURNAL tai 
$5. 10% commission. Prompt reporting. DOLLARS.” Another is a list of salable arti- K 
cles. Rounding up and writing both news and ff] (P 
No fees for professional writers—and all fees features. 50c separately. ‘ 
dropped after first two sales for beginners. Camera journalism is elaborately treated in 
“$200 A MONTH WITH YOUR CAMERA.” [—— 
We Have the Markets — We Have Forty ways to make photographs pay. 50c 
Made the First Sale for Hundreds of separately. ; . 
Oth Why Not You? What are your profits and losses as a writ- 
y NO ou er? You need ‘THE WRITER’S BOOKKEEP- 
ER,’’ which also provides a manuscript record. fi 
MANUSCRIPT BUREAU | | 
Satisfaction Guaranteed! st 
New York FRANK A. DICKSON 
1006-A Elizabeth St. Dept. J Anderson, S. C. » 
Nove 
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Have Sold Over 10,000 Copies 
Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sympa- 
thetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading $1.00 each _ for 
short stories. Covers sales offer if salable, 
brief criticism, or suggestion of further 
work, separate fee to be arranged. Books $5. 
My technical books ‘Writing for a Living’ (cloth, 
207 pages) $2.50; 
(paper) $1.00; 
(paper) $1.00. 


RICHARD TOOKER 


P. O. Box 148 


“How to Publish Profitably”’ 
“Atomic Short Story Technique” 


Phoenix, Ariz. 


AUTHOR’S EDITIONS 


Have your poems, essays, etc., privately printed 
in book form. 
small, 


Reasonable prices for 
fine editions. 


* 
* 
* 
4 
4 Reasonable rates. Particulars 


For further particulars write 
CECIL L. ANDERSON 
11032 McVine Ave. Sunland, Calif. 


; “SPLENDID!” says Leading New York 
Publisher of Tooker Assignment 
Two of My Ghosted Books 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Near 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 


R. D. 3 Amsterdam, N. Y. 


LL DO IT FOR YOU 


Sick of rejects? I have ghost-written millions of 
words of stories, articles, books, for hundreds of sat- 
isfied clients. I may be able to help you see your 
name in print and make money on al Taw material. 


WILL HEIDEMAN 
Dept. A, 211 S. Valley, New Uim, Minn. 


POETS: Send self-addressed stamped envelope for 

PRIZE PROGRAM; Quarterly prizes $25; 
Poetry Book Contest, etc. You will receive also descrip- 
tion of HELP YOURSELF HANDBOOKS ($1 each) con- 
taining 999 PLACES TO SEND POEMS: 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929; 25c a copy, $2 a 


year) 
624 N. Vernon Ave. Dallas 8, Texas 


NO, | DON’T WEAR A SHROUD! 

But | do ghosting that stands out! Just com- 
pleted three stories for a professional writer in 
Oklahoma, also three for a gentieman in Cali- 
fornia. When they ask for three in a row | must 
have something on the ball, eh pal? Write for 
particulars if you want a_ professionally-written 
story! WAGONER 

1616 E. 4th St. Tucson, Ariz. 


November, 1949 


Regardless of HOW 

You Make Your Money... 
Magazines, Booklets, Radio, or What. . . 
If you write for the women, 


This book is meant for YOU! 
HOW TO WRITE 


for HOMEMAKERS 


by Lou Richardson and Genevieve Callahan 
Successful free-lance writers an 
writing syndicate operators 


Table of Contents 
The R/C Writing Formula 
How To Apply It 
Directions and Recipes 
How To Make Them Clear and 
Inviting 
Publicity Stories and Product Release 
How To Insure Their Being Widely 
Used 
4. Magazine Articles 
How To Meet Editors’ Requirements 
5. Booklets, Bulletins, Leaflets 
How To Plan and Prepare Them 
6. Photography and Other Art Work 
How To Make It Most Effective 
. Advertising 
How To Work With Agencies and 
Departments 
. Speeches and Programs 
How To Make Them Interesting and 
Worth While 
9. Demonstrations 
How To Get Them Across to 
Audiences 
10. Educational Films and Slides 
How To Meet Teaching Standards 
Set for Them 
11. Telecasts and Radio Scripts 
How To Write for Air-Wave 
Audiences 
12. Cook Books and Home Economics Texts 
How To Approach Their Planning 
and Writing 
13. Letters, Memos, and Reports 
How To Strengthen Them and Give 
Them Personality 
14. Copy Editing 
How To Shape and Improve a 
Manuscript 
15. Proofreading 
How To Indicate Typographical 
Errors 
Special Sections 
Standardized, Preferred Terminology 
Protected Trade Names: Unrestricted 
Generic Terms 
Definitions of Processes in Food 
Preparation 
Tables of Measure, Temperature, 
Weight, Servings, Etc. 
Index 
206 pages, 634x9, handsome cloth binding 
$3.00 


oO 


(Shipping charges prepaid when payment 
accompanies order) 


Dept. H, Press Bldg., Ames, lowa 
THE IOWA STATE COLLEGE PRESS 
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C.V. Parkinson Associates, Inc. 


Representation 


¢ We are anxious to see high qual- 
ity book length fiction and non- 
fiction. 


° Though we do not handle manu- 
scripts for the very young, we are 
always glad to read works for the 
teen age and adult audience. 


¢ Reports on book length mss. are 
out within two weeks of receipt. 


BIG WRITERS 


Need Help Too 


GERALD MYGATT, who 
has edited Liberty, Cos- 


mopolitan, This Week 
and Pageant, is also a 
writer of note. When 


he has a story rejected 


he sends it to me for 
doctoring. In a_ recent 
letter he said, ‘’Your 


letter came this morning 
with the script. | will tell you frankly that 
this is the most constructive criticism | 
have had in twenty years. My wife, who 
also. written some, was _ perfectly 
amazed at the simple clarity of your 
letter.”’ 

If you haven’t yet attained Mr. Mygatt’s 
literary status, the best way of getting 
there is to obtain your writing help where 


he does. | provide CONSTRUCTIVE CRITI- 
CISM, DETAILED EDITING or COMPLETE 
Full i . REVISION, as the special needs of your 
ull information on request manuscript .may indicate. Write today for [po 
my free folder entitled “Literary Help,”’ = 
and tell me about your writing problems. 3¢ 
Interviews by arrangement only. Pi 
BRIGHTWATERS, NEW YORK Bu 
CHARLES CARSON 
601 So. Vermont Ave., Los Angeles 5, Calif. RIBB 
a 
dis 
‘ wri 
| @s 
Greed / thi PUT YOURSELF IN MY PLACE 
is it eu You can, for exactly $1.00. My 25 Case = 
Histories show you how | developed stories ” 
and articles from idea to editor’s check. OME 
The Newest, Most “<< “ges My credentials as we go to press (Septem- Soa 
h: 
Method ber) are these Archer sales for the month: 
hod of COLLIERS: Short Short ee 
“The Chimney Of Holy John” 
Wr ; ma 
iting To seit ADVENTURE: Short Story 
THE CREATIVE. ABILITY DEVELOPER actually shows you “Final Hours” in 
ow to become the writer you always wanted to be. REAL STORY: Articl 
Nothing el like th trai : Article how 
lengthy lessons . . You are aided to write freely, CURTAIN TIME (Canada) Radio Righ 
gnts WOUL 
om 
Writing fiction, non-fiction, plays, etc. Usable plot- PRIVATE DETECTIVE: Short Story - Cali 
ting methods for articles, stories. How develop your I Come To Bury You ARTE 
imagination, ingenuity. How overcome inhibitions “These actual Case Histories are worth more [gus 
that impede success. The way to greater, more than a dozen courses. Thank you for mak- 
steady production of mss. How to write better in ing them available.”—Alice Howard, P.O. 510 ° 
your ow” natural way. Box 155, Richland, N. Y. Will 
Completely different 
Intensely stimulating by JULES ARCHER HORT 
Highly practical $1.00 Postpaid how 
Write today for full information. | Jules Archer , 
| Pine Plains, N. Y. I dies, 
SIMPLIFIED TRAINING COURSE | Mail me a copy of your 25 Case Histories. ! parti 
Herewith my dollar. | 23. 
1835 CHAMPA STREET DENVER 2, COLORADO l | 
Send me information about THE CREATIVE ABILITY write 
DEVELOPER at no obligation or cost. | | _— 
Jovem 
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THE A. & J. 
MARKET PLACE 


TEACH-YOURSELF WRITING COURSES & books, new & 
used, bargain prices. W. Heideman, New Ulm, Minn. 


SELF-SYNDICATE YOUR OWN Columns, Cartoons, Fillers, 
Verse, Stories, Articles, Comics—or those of others. 
That's how O. O. Mcintyre and others got started! 
Up to $10.00 a day from each paper. More than 
12,000 dailies and weekies in U. S. and Canada 
alone. New 1949 Folio compiled by our staff, “How 
To Self-Syndicate Your Own Material,” is the most 
complete work of its kind. Includes Syndicate Opera- 
tion, Selling Prices Schedule, Model Sales Letters To 
Editors, Sample Ag t Forms, Etc. Make the 
established syndicates notice you! Complete Folio 
$2.00 postpaid (refundable). While they last, - gift 
copy of “175 Idea-Sources For Newspaper Features” 
included with Folio. American Features Syndicate, 
Desk 115, 1990 Como Ave., St. Paul 8, Minn. 


INTERNATIONAL WRITERS ASSOCIATION Membership 
list is ready to go to press. All interested in joining 
and those who have written to inquire, should send 
their $2.00 dues for 1 yr. IWA is a non-profit organ- 
ization designed to help writers. Your dues entitles 
you to a ‘press’ membership card, and a list of com- 
plete names and address of fellow writers (willing to 
help you) throughout the world. 722 Penna. Ave., 
Huntingdon, Pa. 


DO YOU HAVE A NOVEL, SHORT STORY that would 
make a good Movie? Write direct to your favorite 
stars’ home addresses, they buy. Our guide lists over 
300 Home Addresses plus the addresses of all Moving 
Picture Studios and Radio Stations. This complete 
guide sent for One Dollar. Alfred Kay, 1123 
Buchanan St. N.W., Washington 11, D. C. 


f, (RIBBONS RENEWED FOR LESS THAN ONE CENT—Not 
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a machine, but a method, tried and proven. A secret 
discovered after long experiment. The cheapest type- 
writer ribbon can be made to last three or four times 
as long, print as eg as new. Instructions 50 cents. 
Clay Perry, Box 212, Cheshire, Mass. 


HO SELLS STORIES? Characters, if built plausibly! 
“Handbook Of Emotions,” $1.00. Over 500 reactions, 
alphabetically. Humanity Studies, 164 Cedar Grove, 
New Bedford, Mass. 


SOMEONE TO CARE—That universal need. Join THE 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 670, 
Seattle, Wash. Postage, please. 


WANT TO WRITE PROFESSIONALLY and thereby sell 
as quickly as possible? Find answer my ad, this 
magazine, page 24. NATALIE NEWELL, Ghostwriter. 


THE PLOT BOOK, make your own. Create original plots 
from published stories without plagiarizing. Folio shows 
how. Price 50c. Suburban to Chicago. Writecraft 
Service, Gurnee, Ill. 


WOULD you pay 3% first $350 made? Color-illustrated 
book “505 Odd, Successful Enterprises” free! Work 
home! Pacific, Oceanside, 


Calif. 


FARTOONIST, GAGWRITERS! Join Now! Free Prospec- 
tus. Kleinman, 5146 Strohm, North Hollywood, Calif. 


510 A WEEK writing poems. 
sent for 25c. Charles Olive, 
Willmar, Minnesota. 


HORT FEATURES THAT SELL QUICKLY. Where to get, 
how to write, where to sell, 25c, stamps or coin. 
Writecraft Service, Gurnee, Ill. 


-MCEE MAGAZINE—Containing Band Novelties, Paro- 
dies, Monologues, Jokes, 10c. Ask for free gagwriting 
— Emcee, AJ, 1508 South Homan, Chicago 


Expect something odd! 


Instructions and markets 
315 Third St. West, 


000 NEW-USED CORRESPONDENCE COURSES, books, 
writers’ aids a specialty. Large bargain list, 10c. 
Courses bought. Thomas Read, Plymouth, Penna. 


ISED COURSES AND INSTRUCTION BOOKS on writing, 
bought, sold, rented, and exchanged. Money back 
guarantee. Smith’s, 84 Washington, Peabody, Mass. 


Vovember, 1949 


IF YOU CAN COPY OR TRACE simple cartoons, you 
may earn up to $45.00 weekly, spare time, home or 
office, in a New Duplicating Service for Advertisers. 
Particulars free. Cartoon-Ad-Service, Argyle 19, Wis- 
consin. 


PUBLICITY: Your soundest professional investment. We 
have handled rel and ¢ i for beginning 
and established authors as well as national organiza- 
tions. Reasonable rates. Send data for free consulta- 
tion. Publicist, 810 West 26th, Cheyenne, Wyoming. 


WRITERS in his classes sofd more than $18,000 worth 
of articles. They knew WHERE to sell them. Prof. 
Winston A'lard (see his write-up in NEWSWEEK for 
March 7, 1949) and Emily Lin list and classify over 
1,400 trade journals and business papers in WHERE 
TO SELL MAGAZINE ARTICLES. Complete. Accurate. 
Up-to-date. Order from publisher on money back 
guarantee. Wm. C. Brown Company, Publishers, 
Dubuque, lowa. 


NEED DETECTIVE OR MYSTERY PLOTS? Or help with 
your own? Details free. William H. Bushman, P.O. 
Box 436-A, St. Louis 3, Mo. 


AMATEUR WRITER desires collaboration on radio ma- 
terial, with other writer, or good typist, vicinity New 
York. Nielson, 41-63 Frame Pl., Flushing, N. Y. 


THE PERFECT CHRISTMAS GIFT — “Afterglow,” b 
Margaret A. Bartlett, a volume of verse, inspirational, 
heart- varming, occasionally humorous, wholly under- 


stand See | offer on back cover. 


FOOL-PROOF BOOKLET on punctuation. 
discussed and illustrated. $1.00. 
Davidson, Laceyville, Penna. 


The National Five Arts Award, offering Awards 
and Fellowships up to a total of $100,000 to writers 
of plays, radio scripts, popular songs, screen origi- 
nals, short stories and short-shorts, has extended its 
closing date to April 30, 1950. Rules and regula- 
tions can be obtained from The National Five Arts 
Award, 715 5th Ave., New York 22. 


Every problem 
Mrs. Marjorie 


FRUSTRATION! 

If you have failed in your desire to write salable stories, 
write today to D’Orsay Service, Topanga 2, California for 
the 44-page booklet, ‘‘THE TRUTH ABOUT LITERARY 
ASSISTANCE,” which is free upon request. It contains 
vital information, not obtainable elsewhere. 

It describes too the Criticism and Sales Service, and 
the Professional Collaboration Service which you should 
investigate if you really want to learn the ‘‘tricks of the 
trade’ so necessary to success. The terms are surpris- 
ingly low and convenient. 

One client who has recently completed the Professional 
Collaboration Service course writes: 

“As to my reaction to the Professional Collaboration 
Service I have just finished taking with you, I found it 
most interesting. very enjoyable but best of all it has 
taught me to realize that I could never have written a 
story well enough to be submitted to an editor had I 
failed to take your course in the P.C. Service. I have 
found you pleasant to work with and I do think you are 
honest and sincere. I like the way you have of not 
hesitating to let your clients know when they are hope- 
lessly wrong and making no apologies for making them 
do the whole thing over and giving them credit for 
using their own intelligence.’’* (*) Name on request. 
TERMS FOR THE CRITICISM AND SALES SERVICE: 
$3.00 for each manuscript not exceeding 2.000 words; and 
seventy-five cents for each additional thousand words 
(or fraction) thereafter. 

The fee for ‘‘short-short stories’ 
or so is $3.00 each. 

SPECIAL TERMS FOR LONG MANUSCRIPTS: 


of a thousand words 


Manuscripts of 25,000 to 35,000 words.............. $20. 
$25.00 
$35.00 

Also available at a nominal fee is: 

Revision. Ghost Writing and Research 
COMPLETE WRITER'S EET... $5.00 


D’‘ORSAY SERVICE 
Established 1919 By 

Laurence R. D’Orsay 
AUTHOR ‘’The Profit In Writing’ ($4.00); ‘Writing Novels 
to Sell’ ($3:50); ‘Landing the Editors’ Checks’ ($4.00); 
“Stories You Can Sell’’ ($4.00); ‘‘Mistress of Spears’’ 
($3.50), etc. 

Kenneth E. D’Orsay, Topanga 2, Cal. 
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New Writers In Demand! 


@ Slashed editorial budgets are making possible sales for newer writers. FRANK Q. BRADY, 


Literary Agent, known among selling authors for efficient, friendly service, is now extend- 
ing his facilities to include the promising newer writer. 


@ = If irregular sales or rejections have been your lot, you need, without delay, the PERSONAL 
Collaborative Criticism of this Fifth Avenue agent. EVERY WORD of your script will be read 


and constructive rewriting advice given. 


Join the ranks of writers who have sold through 
such service. Send your manuscript today! 


@ RATES: PROFESSIONALS: 10% commission on sales. NEWER WRITERS: $1 per 
thousand words or fraction thereof to 10,000 words—enclose fee with each manuscript. 
Minimum fee per script $3. Book lengths, plays, etc.—full details, low rates on request. 


@ OTHER SERVICES: Creative Editing, Technical Re-write, Ghosting, Expert Typing and 
Correction, and—special to those who qualify—Individual Coaching Plan. All inquiries 


answered PERSONALLY and PROMPTLY. 


@ Write TODAY for full details. Booklet YOUR KEY TO SUCCESSFUL WRITING sent 


free upon your request. No obligation. 


In Choosing a Literary Agent — Why Not the Best? 


FRANK Q. BRADY, titerory Asen: 


Dept. AJ 545 Fifth Avenue, New York 17, N. Y. 


CHRISTMAS SPECIAL 
— $4 Value for $1.50 — 


What finer gift for friends interested in writ- 
ing than a year’s subscription to your favorite 
writer's magazine, THE AUTHOR & JOURNALIST! 
To make the gift doubly attractive, we will in- 
ciude with each subscription a copy of SCHOY- 
ER‘S VITAL ANNIVERSARIES (which regularly 
sells for $2.00). And we'll make a special price 
of $1.50 on both. 

Just fili out the coupon below, appending as 
many additional names as you wish, and mail 
immediately . (Note that we'll enter a new sub- 
scription for you, or advance your current one, 
at the same Christmas Gift rate.) 


Gentlemen: 

Please send The Author & Journalist for one 
year (plus copy of Schoyer’s Vital Anniversaries) 
to 


Zone _.......... State and enter 


{1 (or [ ] extend) my own subscription for the 
same period. | understand |, also, am to re- 
ceive a copy of Schoyer’s Vital Anniversaries. 
| enclose $1.50 for each subscription. 


She is known to readers of A & J as 


M.A.B. 
and MOSTLY PERSONAL 


Her poems are now collected as 


AFTERGLOW 
by Margaret A. Bartlett 


Readers of ‘Mostly Personal’’ will recog- 
nize the intimate friendliness and warm in- 
telligence of M.A.B. in the poems of a 
lifetime collected in AFTERGLOW. 


Note: As a_= special concession to the many 
friends M.A.B has made among writers, readers 
of A&J are provided the opportunity of order- 
ing this book in advance of publication at a 
special price of $2.00. After publication on 
or before December Ist, the book will be priced 
at $2.50. Order a copy for yourself immedi- 
ately; order copies for Christmas giving! This 
book of intimate, friendly verse distils into one 
beautiful gift the experience of a devoted life- 
time. 

Sage Books, Inc. 

1716 View Point Road 

Golden 4, Colorado 

Please send me, upon 

copies of AFTERGLOW f Margaret A. “Bartlett. 
These books are ordered before publication at 
the special price of $2.00 each offered to A&J 


| ee my remittance is enclosed; 


..send the books C.0.D. when ready. 


ADDRESS 


The Author & Journali 


Name City 
Street State Zone 
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